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PEOPLE  VS.  DEVILED  CLAMS.  Pictured  in  the  Canco  Testing  Kitchen 
is  a  group  of  people  trying  deviled  clams  made  from  canned  clams. 
Similar  taste  trials  were  given  the  other  42  canned  fish  dishes  Canco 
tells  how  to  make  in  “Canned  Fish  Recipes.”  This  booklet  is  being 
sent,  by  request,  to  home  economists  and  dietitians.  It’s  another  way 
American  Can  Company  increases  the  demand  for  your  canned  foods. 
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The  sons  of  Fathers  UJhose  Fathers  USED 


HEEKIN 

CANS 


Generation  after  generation  of  canners  continue 
to  pack  their  products  in  Heekin  Cans.  Why? 
Because  of  the  close,  personal  attention  given  to  each 
and  every  canner  using  Heekin  Cans  ...  a  personal 
appreciation  of  the  problems  of  our  individual  customers 
...  a  close,  friendly  relationship  between  every  depart¬ 
ment  in  the  huge  Heekin  factories  and  the  canner.  We 
build  business  on  personal  service  .  .  .  would  you  like  that 
kind  of  service? 

THE  HEEKIN  CAN  CO.,  CINCINNATI,  OHIO 
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C  A  N  N  E  R  S  . 

who  use  Cerelose 
(pure  Dextrose  sugar)  \ 

have  found  that  Dextrose  \ 

brings  out  the  natural  fla- 
vor  of  fruits,  fruit  juices  and  \ 

vegetables;  that,  after  months 
on  the  shelf,  the  rich  flavor,  color, 
and  texture  have  withstood  the  test  ^ 
of  time.  Full  information,  including 
expert  technical  advice  will  be  sup¬ 
plied  without  cost  or  obligation.  Write; 


Make  a  note  of  this! 


The  makers  of  Cerelose  (Pure 
Dextrose)  are  telling  the  facts  about 
this  natural  sugar  in  full  page,  full 
color  ads  in  America’s  largest  magazines. 
This  advertising  is  creating  a  greater  de¬ 
mand  for  canned  foods  packed  with  Dextrose. 


ARE  YOU  USING  DEXTROSE  IN  YOUR  PRODUCTS? 


CORN  PRODUCTS  SALES  CO.  •  17  BATTERY  PLACE  •  NEW  YORK 


PURE 

DEXTROSE 

SUGAR 


MAKERS  OF 


CERELOSE 


PURE 

DEXTROSE 

SUGAR 
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!•  "I’m  in  a  jam!"  complained  S.  E. 
Costa,  a  pea  canner.  So  we  rushed  a 
research  man  to  his  cannery.  Mr.  Costa 
was  right  in  the  middle  of  the  pack.  . 


jLm  There  was  a  bottleneck.  Operations 
were  out  of  balance.  Eleven  baskets  of 
cans  stood  waiting  to  be  processed.  Here 
was  real  trouble. 


3*  Buying  another  retort  was  Mr.  Costa’s 
idea  of  how  to  solve  his  problem.  “That 
won’t  help,’’  said  o\ir  man.  “Overcrowded 
retorts  are  only  a  symptom.  Let’s  find 
the  main  difficulty.’’ 


Then  they  found  it.  The  canner 
remarked  that  a  scorched  taste  was  hurt¬ 
ing  sales.  Our  man  investigated.  The 
scorched  flavor  was  due  to  too  much  heat. 
That  meant  only  one  thing. 


case  is  typical 
of  hundreds  of  can¬ 
ning  problems  solved 
every  year  by  Continen¬ 
tal.  Have  you  any  prob¬ 
lems?  Just  call  us  in. 


*  The  facts  in  this  story  are 
taken  from  an  actual  case  his¬ 
tory  in  our  files.  Names  are 
necessarily  fictitious. 


bring  the  retorts  up  to  temperature 
as  to  process  the  cans.  Controls  were 
adjusted,  valve  repairs  advised  and 
a  better  processing  technique  sug¬ 
gested.  Result;  no  more  bottlenecks, 
.better  quality  and  good  sales. 


CONTINENTAL  CAN  COMPANY 

OFFICES  AND  PLANTS  IN  ALL  PRINCIPAL  CITIES 
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EDITORIALS 


j  OOKING  BACKWARDS — Our  good  old  friend,  and 
long  time  subscriber,  Wm.  C.  Schorer  of  the  Sauk 
L_  City  Canning  Company,  packers  of  peas  and  corn, 
Sauk  City,  Wis.,  sent  us  a  copy  of  our  issue  of  May  11th 
1900,  to  call  our  attention  to  some  very  worth  while 
historical  facts,  recorded  in  that  issue  of  41  years  ago. 
Incidentally  the  copy  reached  us  on  that  anniversary, 
and  we  thank  Mr.  Schorer  for  his  thoughtfulness.  If 
he  had  clipped  the  Crop  report  of  May  7th,  1900,  for 
Wisconsin,  it  would  have  served  to  the  “T”  for  con¬ 
ditions  in  that  State  on  May  7th,  1941.  Here  it  is: 
“Wisconsin — Milwaukee;  Week  cold  and  dry  with 
freezing  temperatures  latter  part;  growth  of  vegeta¬ 
tion  checked ;  seeding  nearly  completed ;  week  very  un¬ 
favorable  for  fruit,  but  damage  by  frosts  believed 
slight.”  A  second  interesting  feature  is  found  in  the 
advertisement  (Vi  page)  of  The  Deming  Company, 
Salem,  0.,  makers  of  pumps  of  all  kinds,  and  of  field 
sprayers  to  apply  insecticides.  In  the  course  of  the  ad 
it  says:  “Thousands  of  dollars  saved  by  spraying  the 
Pea  Louse,  using  our  patent  Kerosene  Sprayers.”  A 
cut  displays  it,  showing  four  spray  nozzles  on  the  rear 
of  the  wagon  hauling  the  spray  barrel. 

So  the  weather  and  the  crop  pests  have  not  changed 
materially. 

The  thing  about  that  48  page  issue  (10iA"xl4" 
trimmed  almost  double  the  present  page  size)  is  the 
can  question.  Just  following  the  Market  Review  we 
find: 

STANDARD  SIZES  FOR  CANS 


Diameter 

Height 

No. 

1  Cans  . 

.  2%  in. 

4  in. 

No.  2  Cans  . 

.  3*  in. 

^1%  in. 

No. 

3  Cans  . 

.  4VV  in. 

4%  in. 

No. 

6  Cans,  to  contain  double  the 

quantity  of  No.  3 . 

N 

10  Cans,  ((Gallons) . 

,.  6 14  in. 

7  in. 

411  outside  measure  at  largest  parts 


F  TYNES  SMITH,  GEO.  N.  NUMSEN, 

Secretary,  President 

I  imore,  July  21st,  1884 

hese  sizes  were  adopted  by  The  Baltimore  Canned 
J  is  Exchange,  as  the  above  shows,  and  served  all 
Y  uirements,  as  they  could  today,  too.  But  turn  to 
J  ;  Almanac,  page  244,  and  see  what  they  have  done 
t  lese  simple,  self-evident  cans  sizes,  and  which  every 
c  umer  easily  understood,  as  divisions  of  the  gallon. 

an  making  in  those  days  was  a  tedious  and  ex- 
1  Jve  operation,  the  machines  few  and  crude.  The 
«‘L  unt  of  solder  and  flux  required  ran  to  huge  figures 
i  ollars  compared  with  today’s  can  making,  yet  to- 
d  's  prices  are  almost,  if  not  identical,  with  those 


prices  of  41  years  ago.  Pig  tin  was  then  30  cents  to 
32  cents,  but  tin  plate  was  just  about  where  it  is  today, 
$4.90  to  $5.15. 

While  on  this  matter  of  prices,  here  are  a  few: 
Standard  sugar  corn,  2s,  65  cents  to  671/2  cents;  stand¬ 
ard  2s  tomatoes,  52 cents  to  55  cents  and  3s,  65  cents 
to  671/4  cents,  10s  $L  to  $2.10!  Standard  E.  J.  peas 
95  cents  to  $1.15;  standard  yellow  peaches  $1.80  to 
$2.10;  City  brands  of  the  same  $1.65  to  $1.70.  Pine¬ 
apple,  2  lb.  standard  E  &  C.  (eyeless  and  coreless) 
$1.40.  It  is  to  be  noted  that  in  the  San  Francisco  prices 
there  were  no  pineapples  quoted.  You’re  right, 
Hawaii  had  not  yet  come  on  the  scene.  Yellow  Cling 
peaches  in  2^4  size  cans  (then  unknown  elsewhere  in 
the  country)  were  quoted  for  standard,  San  Francisco, 
at  $1.60  to  $1.65. 

It  seems  to  us  that  the  advertising  in  that  issue  of 
May  11th,  1900,  is  interesting,  as  not  only  showing  the 
progress  in  the  machinery  and  the  supply  lines,  but 
the  progress  since  then  in  the  amalgamation  or  con¬ 
centration  of  those  supply  sources  into  ever  fewer  and 
fewer  units.  Remember  this  was  before  the  forma¬ 
tion  of  the  American  Can  Company — just  a  year  be¬ 
fore,  but  here  is  the  list  of  the  advertisers,  and  what 
they  offered,  from  cover  to  cover  of  that  issue: 

Front  cover  Vol.  22.  No.  38 — (and  note  that  every 
volume  of  this  journal  has  always  consisted  of  52 
issues,  not  any  split  volumes) :  Norton  Bros.,  Chicago 
cans.  Next  page :  Sinclair-Scott  Co.,  Baltimore 
‘Canning  House  Machinery’.  Next:  R.  0.  Conant  Co., 
Portland  Me.,  ‘Conant  Cooker  and  Filler.’  Sleeper 
Machine  Co.,  Boston,  Mass.,  two  pages  of  can  making 
machinery.  Ginna  &  Co.,  fruit  cans.  New  York  City. 
Over  the  Review  page:  Standard  Oil  Co.,  ‘tin  can  oil’ 
(to  heat  soldering  irons.)  Lineweaver  &  Co.,  Baltimore, 
ni  page.  Cans;  E.  F.  Kirwan  &  Co.,  Baltimore,  ‘any¬ 
thing  used  in  the  packing  house,’  ;  Kirwan  &  Riggs, 
Baltimore,  cans,  i/g  page.  And  then  to  mention  others, 
with  merely  the  product  or  service  offered ;  Union  Can 
Co.,  Hoopeston,  Ill.;  Black  &  Krebs,  cans,  Baltimore; 
Dugdale  Can  Co.,  Indianapolis;  R.  Tynes  Smith  Can 
Company,  Baltimore;  Daugherty  &  Mann,  cans,  Balti¬ 
more;  H.  C.  Campen  &  Co.,  cans,  Baltimore;  F.  A. 
Robbins  Press  Works,  San  Francisco,  ‘Dixon’s  Auto¬ 
matic  Continuous  Cooker’  (for  fruits) ;  E.  J.  Lewis, 
Middleport,  N.  Y.,  Bean  Cutter;  Sprague  Canning  Ma¬ 
chinery  Co.,  Chicago;  ‘Merrell-Soule  Corn  Filler,  with 
upright  cooker  attached.’  Stickney  Machine  Co.,  Port¬ 
land,  Me. ;  ‘Burnham  Cooker  and  Stickney  Mixer 
(700,000  cans  in  17  days)’;  Cox  Bros.,  and  Co.,  Bridge- 
ton,  N.  J.,  Cox  Power  Capper  and  Tomato  Scalder; 
Hemingway  Mfg.  Co.,  Syracuse,  N.  Y.,  Corn  Cutter, 
Cooker  and  retorts  ;Wm.  Nading  &  Co.,  Flat  Rock,Ind. ; 
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Per  Doz, 


‘Moore  &  Bristol  Tomato  Filler  and  a  Topper  and 
Wiper’;  Burt  Labeling  Machine  Co.,  Baltimore,  Wrap¬ 
ping,  Labeling  and  Lacquering  machines ;  J.  D.  Mallory, 
Baltimore,  second  hand  machinery;  Huntley  Mfg.  Co., 
Silver  Creek,  N.  Y.,  Monitor  Green  Pea  Grader;  H. 
Kohnstamm  &  Co.,  New  York,  Food  colors;  Sprague 
Canning  Machinery  Co.,  D.  G.  Trench  &  Co.,  Gen’l 
Agents,  Chicago,  “Continuous,  automatic,  trayless 
system  for  canning  corn.”  Grasselli  Chemical  Co., 
Cleveland,  0.,  Flux.  Geo.  W.  Zastrow,  Steam  Hoist  and 
Crane.  Hohmann  &  Maurer  Mfg.  Co.,  New  York, 
Thermometers.  Preservaline  Mfg.  Co.,  New  York,  Food 
colors.  Sprague  Canning  Machinery  Co.  (3rd  page) 
Chicago,  “Hawkins  Cappers.”  Marlou  Chemical  Co., 
New  Haven,  Conn.,  Flux.  Wm.  C.  Suydam,  Baltimore, 
second  hand  machinery.  Ayars  Machine  Co.,  Salem, 
N.  J.,  Filling  machines,  toppers  and  wipers.  I.  V. 
McCagg,  Chicago,  Grasshopper  Power  Washer  and 
Scalder.  Remington  Machine  Company,  Wilmington, 
Del.,  Triumph  Automatic  Capping  Machine.  H.  A. 
Hettinger,  Bridgeton,  N.  J.,  Topper  and  Wiper.  H. 
Cottingham,  Baltimore,  Canning  House  Machinery. 
E.  M.  Lange  Company,  Portland,  Me.,  Solders.  Fred 
H.  Knapp,  Chicago,  Labeling  and  Boxing  machines. 
Jerome  B.  Rice  Seed  Co.,  Cambridge,  N.  Y.,  Sweet  corn, 
selected  seed.  Frank  Diesel  Can  Company,  Chicago. 
C.  S.  Harris  Co.,  Rome,  N.  Y.,  Hoist  and  Carrier.  M. 
E.  Howard  Machine  Works,  Indianapolis,  Ind.,  12  tray 
capper.  The  Gilchrist  Jar  Co.,  Philadelphia,  “Do-Little 
Self  sealer.”  Slaysman  &  Co.,  Engines.  William 
Haaker  Co.,  New  York  City,  “The  genuine  sanitary 
Can.”  Baltimore  Can  Mfg.  Co.,  Baltimore,  cans.  The 
Deming  Company,  above  mentioned.  A.  K.  Robins  & 
Co.,  Baltimore,  “canning  machinery  of  every  descrip¬ 
tion.”  Baltimore  Chemical  Co.,  Soldering  flux.  United 
States  Printing  Co.,  Cincinnati,  introducing  the  “Ru.s- 
mo  Relief,”  something  new  in  labels.  John  G.  Maiers’ 
Sons,  Baltimore,  “Golden  Lacquer.”  A.  Klipstein  & 
Co.,  New  York,  “Heyden  Sugar  Crystals.”  “Bacteri¬ 
ology,  By  E.  W.  Ducknall,  published  by  The  Trade” 
$5.  Stevenson  &  Co.,  Baltimore  Can  making  machin¬ 
ery.  Hull  Mfg.  Co.,  Baltimore,  “Hull  Patent  Fire- 
pots.”  A.  Schultz  &  Co.,  Baltimore,  solders.  Central 
Metal  &  Supply  Co.,  Baltimore,  Soldering  Coppers. 
Baker  &  Morgan,  Aberdeen,  Md.,  Canned  Goods 
Brokers.  Clark  Novelty  Co.,  Rochester,  N.  Y.,  Clark 
Oil  Heating  System.  A.  W.  Harrison,  Baltimore,  Pack¬ 
ers  brass  checks.  And  on  the  back  outside  cover: 
Norton  Tin  Plate  &  Can  Co.,  Baltimore,  Md.,  cans. 

And  here  is  the  gem  of  them  all.  Look  at  it  and  let 
your  mouth  water,  both  as  to  the  products  and  the 
prices.  They  had  a  big  sale.  Read  this  (4  page  ad,  in 
that  issue  of  May  11th,  1900!  (It  ran  regularly!) 

TANGIER  PACKING  CO. 

Canners  and  Packers  of  “FANCY  SEA  FOOD” 

Our  line  comprises: 

Viz.  Fresh  Deviled  Crab  Meat  Per  Doz. 

No.  1.  Tangier  Packing  Co.’s — 4  doz.  in  case  with  shells  $  2.25 
No.  2.  Tangier  Packing  Co.’s — 2  doz.  in  case  with  shells  3.25 


Fresh  Crab  Meat  Flakes 

No.  y2..  Tangier  Packing  Co.’s — 5  dozen  in  case .  1.25 

No.  1.  Tangier  Packing  Co.’s — 4  dozen  in  case .  2.00 

No.  2.  Tangier  Packing  Co.’s — 2  dozen  in  case .  3.00 


Viz.  Fresh  Soft  Shell  Crabs 

No.  2.  Tangier  Packing  Co.’s — 

Primes,  4  dozen  in  a  case 

3  crabs  in  a  can  3.0t 

No.  2.  Tangier  Packing  Co.’s — 

Mediums,  4  dozen  in  a  case 

4  crabs  in  a  can  2.50 

No.  2.  Tangier  Packing  Co.’s — 

Standards,  4  dozen  in  a  case 

6  crabs  in  a  can  2.00 

Chesapeake  Bay  Diamond  Back  Terrapin 

Oval. 

No.  1  Tangier  Packing  Co.’s — 

4  to  5  inch,  2  dozen  in  case 

1  terrapin  in  each  can  7.00 

No.  2.  Tangier  Packing  Co.’s — 

5  to  6  inch,  2  dozen  in  case 

1  terrapin  in  each  can  22.00 

No.  3.  Tangier  Packing  Co.’s — 

6  to  7  inch,  1  dozen  in  case 

1  terrapin  in  each  can  60.00 

No.  3.  Tangier  Packing  Co.’s— 

7  to  8  inch,  1  dozen  in  case  Jumbo 

1  terrapin  in  each  can  100.00 


Little  Neck  Clams 

No.  1.  Tangier  Packing  Co.’s — 4  dozen  in  case .  1.60 

No.  2.  Tangier  Packing  Co.’s — 2  dozen  in  case .  2.60 

Clam  Chowder 

No.  2.  Tangier  Packing  Co.’s — 2  dozen  in  case .  2.60 

Clam  Juice 

No.  2.  Tangier  Packing  Co.’s — 2  dozen  in  case .  1.50 


Terms — 30  days  or  1  per  cent.  10  days.  Soliciting  corres¬ 
pondence. 

CALENDAR  OF  EVENTS 

MAY  27- — Thirty-Sixth  Annual  Convention,  Lithographers 
National  Association,  Greenbrier  Hotel,  White  Sulphur 
Springs,  W.  Va. 

JUNE  1-3 — Spring  Meeting,  Michigan  Canners  Association, 
Park  Place  Hotel,  Traverse  City,  Michigan. 

JUNE  4 — Summer  Meeting,  The  Association  of  New  York  State 
Canners,  Inc.,  Seneca  Hotel,  Rochester,  N.  Y. 

JUNE  16 — Mid-year  Meeting,  National  American  Wholesale 
Grocers  Association,  Blackstone  Hotel,  Chicago. 

JUNE  16-17 — Summer  Meeting,  Maine  Canners  Association, 
Lakewood,  Maine. 

JUNE  16-19 — National  Association  of  Retail  Grocers,  Palmer 
House,  Chicago. 

JUNE  16-18,  1941 — Institute  of  Food  Technology,  Second 
Annual  Convention,  William  Penn  Hotel,  Pittsburgh. 

JUNE  27-28 — Annual  Technical  Conference,  Olive  Packers  ar  1 
Processors,  Yosemite  National  Park. 

JULY  16-18 — National  Cherry  Festival,  Traverse  Cit  ’, 
Michigan. 

JULY  17th — Mid-Summer  Meeting,  Tri-State  Packers’  Assoc ^ 
ation,  Talbot  Country  Club,  Easton,  Maryland. 

AUGUST  11-12,  1941 — Vegetable  Variety  Field  Days,  U.  5. 
Horticultural  Station  and  Maryland  Experiment  Static  i. 
Agronomy  and  Horticultural  Farms  near  Beltsville,  Marylai  d. 

AUGUST  11-12 — Maryland  Vegetable  Field  Days,  U.  S.  Hor.i- 
cultural  Station,  and  Maryland  Experiment  Station,  Pla  .t 
Research  Farms  near  Beltsville,  Maryland. 
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1940  GREEN  BEAN  TRIALS 

by  R.  E.  VAUGHAN 

Plant  Pathology  Department,  University  of  Wisconsin 


The  Green  Bean  Trials  of  1940  v^^ere  carried  out  for 
the  purpose  of  noting  the  resistance  to  the  mosaic  dis¬ 
ease  and  the  comparison  of  yields  of  stocks  from  differ¬ 
ent  sources.  The  strains  and  sources  used  were:  2 
Wisconsin  from  Associated  and  Ferry  Morse,  3  Idaho 
from  Associated,  Northrup-King,  and  Ferry  Morse,  4 
U.  S.  No.  5  from  Associated,  Rogers  Bros,,  Northrup- 
King  and  Ferry  Morse,  1  check  from  Rogers  Bros,  and 
1  check  from  Dr.  Walker  that  had  been  produced  here 
at  the  Hill  farm  from  mosaic-free  regular  stock.  In 
carrying  out  the  demonstration  we  had  the  cooperation 
of  the  seed  companies  mentioned  who  furnished  the 
seed,  and  Stokely  Bros,  and  Co.  at  Cumberland,  Lar¬ 
sen  Canning  Co.  at  Green  Bay  and  the  Gillett  Canning 
Co.,  Gillett,  who  planted  the  seed  in  their  regular  way 
and  made  the  pickings  when  at  the  canning  stage.  The 
amount  of  seed  furnished  each  location  was  2  pounds. 
The  size  of  the  plots  varied  from  1-30  to  1-34  of  an 
acre.  The  number  of  pickings  and  yield  per  acre  is 
given  for  the  locations  at  Green  Bay,  Cumberland  and 
Gillett. 

In  addition  to  the  comparison  of  selections  from  the 
different  sources,  Rogers  Bros,  included  12  of  their 
new  hybrids  which  were  in  limited  amounts  and  could 
be  included  only  at  Green  Bay. 

At  Green  Bay  U.  S.  No.  5  came  in  the  earliest  fol¬ 
lowed  by  Idaho  and  Wisconsin.  Some  of  the  new 
hybrid  strains  looked  very  attractive.  A  field  demon¬ 
stration  meeting  was  held  in  August  that  was  attended 
by  bean  canners  from  different  parts  of  the  state.  Sev¬ 
eral  others  not  present  at  demonstrations  were  able 
to  examine  the  plots  during  the  season. 

At  Cumberland  the  average  of  all  test  rows  showed 
09  per  cent  yield  of  No.  1,  2  and  3  sieve  beans,  21  per 
cent  of  No.  4  sieve  and  10  per  cent  of  No.  5  sieve.  The 
Nos.  1,  2  and  3  were  canned  whole  and  Nos.  4  and  5 
as  cuts.  Notes  on  the  Cumberland  plots  show  that  the 
'VTsconsin  was  very  bushy  and  hard  to  pick.  The  Idaho 
’.rains  came  up  first  and  made  a  very  good  stand.  The 
.  S.  No.  5  was  slower  in  starting  than  the  Idaho. 

The  general  characteristics  after  canning  were  re- 
n’ded  by  Stokely  Bros.  &  Co.  as  follows:  No.  1  sieve 
hole,  good  for  lots  1-5,  too  light  for  lots  6-10  and 
•or,  off  shape  for  lot  11.  For  No.  2  sieve  whole 
•’aight,  good  for  lots  1-5,  even  color  straight  for  lots 
9,  not  good  lots  10  and  11.  For  No.  3  sieve  whole, 
raight  color  mixed  lots  1  and  2,  straight  not  good 
t  4,  straight-puffy  lot  5,  straight  fair  lot  7,  straight 
'od  lot  9,  straight  not  good  lot  10,  not  good  puffy  lot 
For  No.  4  sieve  cut  all  lots  were  good  except  lot 
1.  The  U.  S.  No.  5  had  a  tendency  to  run  light  while 
Idaho  was  generally  dark. 

The  amount  of  mosaic  appearing  was  of  minor  im- 
I’tance  in  most  cases.  Only  traces  were  recorded  at 
umberland  and  Gillett.  The  check  plot  at  Green  Bay 


showed  10-plus  per  cent  mosaic.  There  were  also  at 
Green  Bay  traces  of  bacterial  blight  except  on  lot  2, 
Ferry  Morse  Wisconsin  Refugee.  U.  S.  No.  5  lot  8 
had  the  least  amount  of  bacterial  blight  while  lots  7 
and  9  had  5  per  cent  or  more.  In  character  of  growth 
some  of  the  selections  showed  lots  of  runners.  This 
was  especially  true  of  U.  S.  No.  5,  lots  6  and  7,  from 
Associated  and  Rogers  Bros,  at  Green  Bay. 

Sample  cans  from  the  different  locations  with  de¬ 
scriptive  labels  were  on  display  for  examination. 


TABLE  I. 

GREEN  REFUGEE  BEAN  TRIALS  1940 


Lot 

Located  at  - 

Variety  Source 

Green  Bay 
No.  Acre 
Pick-  Yield 
ings  lbs. 

Cumberland 
No.  Acre 
Pick-  Yield 
ings  lbs. 

Gillett 

No.  Acre 

Pick-  Yield 
ings  lbs. 

1 

Wis. 

Associated  . 

.  3 

4,932 

4 

9,039 

3 

7,104 

2 

Wis. 

Ferry-Morse  . 

.  4 

6,106 

4 

9,734 

4 

7,696 

3 

Idaho 

Associated  . 

.  5 

11,557 

7 

11,008 

4 

14,178 

4 

Idaho 

Northrup-Kinp: 

.  4 

10,384 

7 

9,640 

4 

12,432 

5 

Idaho 

Ferry-Morse  . 

..  5 

7,797 

7 

8,053 

4 

11,070 

6 

U.  S.  No.  5 

Associated  . 

..  5 

9,384 

7 

8,573 

4 

12,166 

7 

U.  S.  No.  5 

Roprers  Bros . 

..  5 

7,185 

7 

7,445 

4 

11,218 

8 

U.  S.  No.  5 

Northrup-Kinp: 

..  5 

8,340 

7 

7,235 

4 

11,692 

9 

U.  S.  No.  5 

Ferry-Morse  .... 

..  5 

7,599 

7 

7,389 

4 

9,679 

10 

XX  ck. 

Rogers  Bros . 

..  4 

6,658 

7.- 

6,678 

4 

8,456 

11 

H.F.  ck. 

J.  C.  Walker . 

..  4 

5,554 

7 

6,223 

4 

6,394 

39,116 

Rogers  Bros . 

..  4 

12,661 

.... 

39,120 

Rogers  Bros . 

..  5 

11,178 

39,129 

Rogers  Bros . 

..  5 

11,014 

39,133 

Rogers  Bros . 

..  5 

11,049 

39,135 

Rogers  Bros . 

..  5 

9,608 

39,136 

Rogers  Bros . 

..  6 

9,194 

39,138 

Rogers  Bros . 

..  6 

11,549 

.... 

39,140 

Rogers  Bros . 

...  5 

10,540 

39,143 

Rogers  Bros . 

...  6 

8,547 

39,144 

Rogers  Bros . 

...  5 

9,763 

39,145 

Rogers  Bros . 

...  5 

10,522 

.... 

39,146 

Rogers  Bros . 

...  5 

11,074 

.... 

.... 

THE  CONTROL  OF  BREAKDOWN  IN  BEETS 

Dr.  C.  J.  Raleigh,  Cornell  University 

Experiments  in  1940  with  borax  for  the  control  of 
breakdown  in  beets  gave  results  similar  to  those  ob¬ 
tained  in  1939  and  it  is  suggested  that  for  high  lime 
soils  like  those  of  Ontario  County  fertilizer  containing 
sufficient  borax  to  supply  50  pounds  to  the  acre  be 
used  for  the  production  of  canning  factory  beets.  On 
some  soils,  this  application  may  not  completely  control 
breakdown.  No  certain  evidence  was  obtained  that 
applications  of  borax  at  the  rate  of  50  and  75  pounds 
to  the  acre  in  1939  adversely  affected  the  growth  of 
beans  planted  on  those  plots  in  1940.  However,  it  is 
suggested  that  where  possible  growers  plant  in  1941 
some  relatively  boron-tolerant  crop  such  as  cabbage 
on  land  fertilized  with  50  pounds  of  borax  to  the  acre 
in  1940  rather  than  a  crop  easily  injured  by  borax 
such  as  beans. 
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OUTLAW  CANNED  FIELD  CORN 


by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade" 


Most  of  you  have  heard  the  old  story  about  the 
young  lady  whose  regular  escort  had  tried  very 
hard  to  break  her  of  the  habit  of  pointing  in 
public.  Attending  the  theatre  one  night,  some  one  in 
the  crowd  stepped  heavily  on  the  damsel’s  pet  corn. 
Suffering  agony  she  went  to  her  seat  and  as  the  house 
lights  went  up  she  saw  the  guilty  person.  Grasping 
her  escort’s  arm  she  said,  “Oh,  look  George,  there’s 
the  blankety  blank  who  stept  on  my  corn’’  and  pointed 
directly  at  the  offender.  Remembering  his  efforts  to 
break  her  of  the  habit  of  pointing  she  also  said,”  “Ex¬ 
cuse  me,  dear,  for  pointing!” 

All  of  which  was  recalled  last  week  when  I  read  a 
very  well  written  statement  of  the  Government’s  po¬ 
sition  in  connection  with  their  requests  for  increased 
production  of  canned  tomatoes.  And  in  the  same  letter, 
written  as  an  evident  afterthought,  an  appeal  to  rep¬ 
resentatives  and  buyers  to  give  special  attention  to 
the  purchase  and  sale  of  canned  field  corn.  Before  a 
reader  might  digest  the  contents  of  the  communication 
which  were  intended  to  be  helpful  they  were  slapped 
in  the  face  with  the  admonition  to  get  busy  and  do  all 
they  could  to  discourage  the  consumption  of  canned 
com  by  featuring  the  canned  article  from  “Young  and 
tender”  stock. 

Much  to  my  surprise  as  well,  a  fellow  reader  made 
only  this  comment:  “Oh,  well,  most  of  it  goes  down 
South,  anyway.”  Except  for  this  chance  remark,  ap¬ 
parently  honestly  made,  I  would  never  have  dared  to 
write  further  about  this  disgrace  to  the  canning  in¬ 
dustry.  However,  in  these  times  of  governmental  de¬ 
mands  on  cannery  output,  when  every  can  of  food  we 
may  be  able  to  process  will  probably  be  sorely  needed 
for  some  time  to  come,  we  should  do  more  than  we 
have  done  so  far  to  outlaw  the  canning  of  field  corn  in 
every  state  and  territory. 

Someday  when  the  demand  now  confronting  us  is 
over,  when  dried  foods  and  frozen  foods  and  vacuum 
packed  foods  and  all  their  comparable  companions  are 
all  standing  on  their  quality  feet,  scrapping  for  their 
part  of  the  consumer’s  dollar,  how  much  will  the  case 
and  cause  of  canned  corn  have  been  helped  by  this 
drive  to  market  canned  field  corn  ?  Not  a  bit !  And  on 
the  contrary,  every  consumer  of  the  should-be-outlawed 
product  will  refuse  point  blank  to  have  any  part  of 
any  canned  food  that  has  the  word  com  on  the  label. 
Too  many  canners  have  such  an  individual  investment 
in  the  general  excellence  of  the  corn  pack  and  some¬ 
thing  must  be  done  about  the  continued  attacks  on  the 
integrity  of  the  corn  canning  industry  by  those  who 
are  concerned  primarily  with  pocketing  momentary 
gains.  No  other  result  can  possibly  be  expected  from 

§ 


the  marketing  of  field  corn,  no  matter  how  young  and 
tender  when  packed. 

If  you  think  this  plan  for  lengthening  the  pack  of 
canned  corn  will  not  be  seized  on  by  many  this  fall, 
you  are  sadly  mistaken.  Look  with  me  at  the  current 
ads  for  a  week-end  in  a  market  where  super  markets 
abound.  Seach  their  offerings  for  this  commodity, 
one  of  the  big  three  of  canned  vegetables.  Here’s  a 
department  store  with  a  food  department  intended 
primarily  to  drag  folks  into  the  store.  In  type  an  inch 
high  we  see  offered:  “Whoosit’s  Best  Golden  Bantam 
Corn,”  number  two  can,  at  three  cans  for  25  cents.  No 
other  canned  corn  is  in  the  ad.  Think  the  matter  over 
and  you  will  quickly  realize  how  soon  this  merchandiser 
(?)  will  offer  field  corn,  in  an  endeavor  to  appear  to 
be  a  distribution  point  where  the  housewife  may  buy 
canned  foods  at  low  prices,  no  matter  how  short  the 
supply  of  representative  packs  may  be. 

Here  we  find  an  interstate  chain  advertising  a  good 
number  two  can  of  corn,  two  cans  for  21  cents  but  you 
can  imagine  how  long  they  will  stay  with  the  better 
grade  in  this  commodity  when  even  field  corn,  so 
labeled,  is  sold  at  its  true  worth.  In  fact  the  leading 
super  market  in  the  territory  in  an  ad  nearly  six 
column,  full  page,  advertises  the  same  “Whoosit’s  Best 
Golden  bantam”  corn,  number  two  cans,  at  four  cans 
for  29  cents  1  You  see,  this  operator  will  not  be  know¬ 
ingly  undersold,  and  probably  has  watched  its  competi¬ 
tor  cut  the  price  on  this  item  before.  This  extremely 
low  price  is  in  retaliation.  You  can  bet  your  last  Buf¬ 
falo  nickel  that  only  one  outlet  in  this  market  needs  to 
advertise  field  corn  and  the  rest  will  follow  suit  more 
quickly  than  you  can  say  “Jack  Robinson”! 

The  second  inter-state  chain  system  to  advertise  on 
this  particular  week-end  does  not  mention  canned  com 
at  all ;  it’s  known  for  it’s  desire  to  make  a  profit  when 
it  can.  An  inter-state  voluntary  likewise  leaves  canned 
corn  out  of  their  ad  while  the  local  voluntary  co-opera¬ 
tive  group  features  Del  Maize  Niblets.  Certainly  the 
outlets  in  a  position  to  dominate  the  advertising 
thought  of  the  market  are  advertising  canned  corn  at 
ridiculously  low  prices  in  a  little  grudge  advertising 
fight  of  their  own.  You  can  depend  on  their  featuring 
canned  field  corn  as  soon  as  one  leads  in  the  matter. 
And  again  I  point  out  that  when  this  happens  hundreds 
of  consumers  will  try  it  once,  fail  to  like  it  at  all  and 
immediately  condemn  all  com  in  tin. 

No  sir!  The  proper  way  to  operate  in  event  of  a 
shortage  of  canned  corn,  as  we  usually  know  it,  is  not 
by  canning  field  com.  Look  at  the  California  Packing 
Corporation  and  their  1941  pack  of  coast  spinach.  The 
pack  is  over,  it’s  way  short,  trade  has  been  pro  rated 
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and  they  are  out  of  the  market  until  another  crop. 
You  don’t  catch  them  attempting  to  foist  off  on  the 
public  something  that  has  the  semblance  of  the  real 
product  and  nothing  else.  Probably,  if  supplies  become 
so  short  that  anything  in  the  way  of  food  that  is  some¬ 
what  edible  will  be  snapped  up,  canners  may  consider 
canning  field  corn  in  an  ethical  way  if  such  a  thing 
is  possible  and  I  believe  it  is.  Conceivably  canned  field 
corn  has  a  place  in  the  diet  but  let’s  sell  it  for  what 
it  is.  Let’s  not  be  content  with  thinking  the  bulk  of 
it  will  go  into  territories  where  it’s  sale  will  make  no 
difference  in  the  continuing  demand  for  good  canned 
corn,  but  instead  label  our  packs  as  “Fine  for  soup 
base”  or  “Field  corn,  fit  for  human  consumption  but 
not  as  fiavorful  as  sweet  corn!”  Let’s  come  out  in 
the  open  and  try  establishing  canned  field  corn  as  it 
is  for  what  it  is  worth,  if  you  persist  in  canning  it.  But 
remember  it’s  a  mighty  dangerous  commodity  under 
any  circumstances. 

Personally  I  do  not  feel  the  time  will  ever  come  in 
the  United  States  when  this  will  be  actually  necessary, 
but  if  it  does — can  field  corn  under  its  true  colors  and 
sell  it  for  what  it  is,  an  article  separate  and  distinct 
from  canned  sweet  corn. 

If  corn  canners  face  losses  through  idle  machinery, 
let  them  adopt  a  manufacturing  program  that  will  take 
up  the  slack.  If  the  consumers  of  the  country  are 
corn-product  conscious,  not  enough  folks  are  as  fa¬ 
miliar  as  they  might  be  with  the  virtues  of  hominy  of 
various  sorts  as  a  food  dish  that  will  stick  to  the  ribs 
and  help  a  man  do  a  full  day’s  work  the  day  after  it 
has  been  eaten  in  generous  quantities.  This  corn  pro¬ 
duct  has  been  neglected  for  too  long  a  time.  It  has 
been  so  far  down  in  the  price  and  profit  range,  canners 
of  well  fortified  quality  positions  in  their  fields  have 
not  bothered  to  install  hominy  canning  equipment.  Let 
more  of  them  do  this,  and  at  the  same  time  make  a 
determined  effort  to  sell  the  product  on  account  of  its 
many  fine  qualities.  This  would  be  a  lot  better  than 
taking  the  easy  road  to  profits  by  palming  off  on 
whomever  would  buy  a  product  intended  first  of  all 
for  cattle  of  the  four  footed  kind. 

Emergencies  make  strange  bed  fellows.  You  may 
be  drying  food  products  available  for  manufacture  be¬ 
fore  the  present  world  upheaval  is  calmed  down.  Others 
may  be  freezing  foods  they  never  expected  to  process 
imtil  necessity  brought  about  the  transition  in  food 
preservation  for  profit.  But  whatever  comes,  let’s  face 
t  squarely  and  without  trying  to  pack  something  in 
cin  that  our  friends  excuse  because  of  the  need  of 
'hose  who  will  buy  the  most  of  it.  I’ll  bet  my  last 
'  ollar  that  every  canner  putting  up  field  corn  in  cans 
ould  cry  to  High  Heaven  if  he  found  the  government 
as  buying  it  for  army  rations,  especially  if  a  son  of 
he  family  was  in  training  or  the  the  armed  forces  of 
le  country.  Well,  if  it’s  not  good  enough  for  your 
oy  to  eat,  why  can  it  for  the  sons  of  someone  else! 
As  a  patriotic  duty  in  the  greatest  emergency  the 
orld  has  ever  known,  the  canning  of  field  com  should 
3  prohibited  by  universal  consent.  No  laws  should 
;  necessary  to  ban  it  from  the  list  of  foods  in  tin. 
at  if  we  must  have  legislation  to  bring  about  its  dis- 
ntinuance,  let’s  have  it!  The  sooner  the  better! 


You  Need  the 

COST-REDUCING 

Advantages  of  the  E-Z-Adjust 

NOW 


INSTANTLY 

ADJUSTABLE 

•  Adjust!  ns  wheel  per¬ 
mits  constant  close  con¬ 


trol  of  moisture  content 
of  pomace  while  oper- 
atins. 


POSITIVE 

DEPENDABILITY 

•  Extra  rugsed  con¬ 
struction  assures  perfect 
performance  to  limit  of  a 
tremendous  capacity. 

COMPLETELY 

SANITARY 

•  Loosening  two  thumb 
nuts  permits  discharge 
end  to  be  removed,  and 
all  parts  reached  for 
cleaning. 


5  REASONS  WHY 

1 .  It  eliminates  waste  of  production  time  required 
by  other  pulpers  For  making  adjustments  to  regulate 
moisture  in  pomac. 

2.  It  avoids  waste  of  raw  stock  and  increases 
yield.  Sound  firm  stock  can  be  run  extremely 
dry.  Less  sound  stock  can  be  run  extremely  wet. 
Every  ounce  of  desirable  product  can  be  saved  and 
a  uniformly  highly  quality  maintained. 

3.  It  saves  labor  and  increases  capacity.  One 
E*Z-Adjust  will  produce  twice  the  volume  of  or¬ 
dinary  pulpers  of  comparable  size. 

4.  Rugged  construction  for  dependability  under 
continuous  peak  load  production  and  for  a  longer 
life  of  service. 

5.  Operates  with  much  lower  power  consumption 
for  production  volume. 


•  The  Indidna  E-Z-Adjust  dvdildble  in 
two  models,  dnd  cdn  be  furnished  with 
hopper  feed  or  pipe  inlet.  Direct  motor 
drive,  if  desired.  Tight  dnd  loose  pulleys 
stdnddrd  drive  equipment.  Hopper  feed 
dnd  stdnddrd  drive  dre  shown  in  two  illus- 
trdtions  of  Model  D  dbove.  Pipe  inlet  dnd 
motor  drive  shown  in  Model  B  dt  right. 


rH.  LANGSENKAMP  eo 

INDIANAPOLIS,  INDIANA 
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GRAMS  of  INTEREST 


CALIFORNIA  STRIKE  CONTINUES 

Despite  efforts  of  Federal  conciliators, 
Governor  Culbert  L.  Olson  and  hiffh 
union  executives,  the  strike  of  A.F.L. 
cannery  workers  continues  in  northern 
and  central  California.  During  the  week 
those  working  to  bring  about  an  end  to 
the  dispute  succeeded  in  having  canners 
and  employees  submit  a  compromise  pro¬ 
posal  to  their  memberships.  Canners 
voted  in  favor  of  the  proposal,  but  union 
members  voted  it  down.  Union  members 
in  the  asparagus  district  voted  to  accept 
the  compromise,  which  carried  substan¬ 
tial  wage  increases,  but  members  in  fruit 
growing  districts,  who  will  not  be  vitally 
affected  for  weeks,  voted  against  its 
acceptance. 

J.  Paul  St.  Sure,  representing  Cali¬ 
fornia  Processors  &  Growers,  Inc., 
summed  up  the  situation  for  cannery 
operators  when  he  said:  “Wages  now  be¬ 
ing  paid  in  other  canning  areas  of  the 
country  which  are  nearer  the  centers 
of  consumption  are  universally  from  one- 
third  to  one-half  lower  than  the  rates 
which  have  been  offered  workers  in 
northern  and  central  California  for  1941. 
The  issue  is  not  one  of  a  few  cents  per 
hour  but  rather  the  future  ability  of 
California  canners  to  market  the  grow¬ 
ers’  crop  and  provide  jobs  for  workers 
under  such  competitive  conditions.” 

PUSHING  FLORIDA  CITRUS 

The  Florida  Citrus  Commission,  Lake¬ 
land,  Florida,  in  an  8-page  mailing  to 
the  trade,  offers  an  array  of  point-of-sale 
pieces  to  push  nationally  advertised 
canned  Florida  citrus  products.  Products 
offered  to  the  public  are:  grapefruit  sec¬ 
tions,  grapefruit  juice,  citrus  salad, 
blended  orange  and  gi'apefruit  juice,  and 
orange  juice.  ^ 

Sales  helps  include  various  styles  of 
counter  display  cards,  can-top  price 
cards,  wall  and  window  streamers  and 
health  and  recipe  booklets. 

Backing  up  dealers  will  be  the  heavy 
artillery  of  a  national  advertising  cam- 
raign.  Mary  Margaret  McBride, 
“America’s  Columnist  of  the  Air,”  fea¬ 


tures  Florida  canned  products  on  her 
CBS  broadcast  daily,  from  Monday 
through  Friday.  In  addition,  the  prod¬ 
ucts  will  be  advertised  during  the  sum¬ 
mer  in  the  Ladies  Home  Journal,  The 
Saturday  Evening  Post,  The  American 
Weekly,  This  Week,  Sunset,  and  a  long 
list  of  medical,  dental,  nutritional  and 
ether  professional  publications. 


CITRUS  CANNING  SETS  NEW  HIGH 

With  indications  then  of  several  more 
weeks  of  operations  in  certain  areas, 
Florida  citrus  canners  early  this  month 
hit  a  15,000,000  box  mark  which  is  some 
2,000,000  boxes  in  excess  of  the  high  set 
last  June  when  citrus  fruits  used  by 
canners  totaled  about  11,250,000  boxes. 


“CONSUMER  BUREAU”  ORDERED 
TO  CEASE 

The  Federal  Trade  Commission  has 
ordered  Albert  Lane,  trading  as  Con¬ 
sumer’s  Bureau  of  Standards,  to  cease 
and  desist  from  misrepresentation  in 
the  sale  of  publications  reported  to  be 
the  result  of  research  in  behalf  of  the 
consumer.  The  publications  involved  by 
the  order  are:  “Consumer’s  Preference,” 
“Consumer  Bureau  Reports,”  and  “Con¬ 
sumer’s  Bureau  Guide.”  In  reaching  the 
decision  the  commission  found  that  the 
respondent  represented  the  Consumer’s 
Bureau  of  Standards  as  being  “a 
national,  non-profit  consumer  research 
and  educational  organization  which  in¬ 
vestigates,  tests  and  reports  on  quality, 
and  serves  for  the  benefit  of  the  ultimate 
consumer  .  .  .  when  in  fact  the  respon¬ 
dent  did  not  conduct  a  real  research  and 
testing  bureau  for  consumers,  and  main¬ 
tains  no  staff  or  laboratory  equipment.” 


STOKELY  BUYS  GREENFIELD  CANNERY 

The  Greenfield  Canning  Company  plant 
at  Greenfield,  Indiana,  was  purchased 
at  a  receivers’  sale  for  $17,000  by  Stokely 
Bros.  &  Co.,  of  Indianapolis,  who  will 
operate  the  plant  on  tomatoes  this  season. 


MOLD  COUNT  TOLERANCE  RAISED 

The  following  release  of  the  Food  and 
Drug  Administration,  signed  by  W.  G. 
Campbell,  Commissioner  of  Food  and 
Drugs,  was  addressed  to  manufacturers 
of  tomato  products  May  13th,  1941 : 

“On  June  17,  1940,  the  Administration 
announced  reduction  in  previously  es¬ 
tablished  mold  count  tolerances  for 
tomato  juice,  catsup,  puree  and  paste. 
Subsequently  industry  appeals  from 
these  reductions  were  received  with  rep¬ 
resentations  that  in  spite  of  the  utmost 
care  in  properly  conducted  plants  oc¬ 
casional  adverse  conditions  are  reflected 
in  mold  counts  somewhat  exceeding  the 
new  tolerances. 

The  Administration  thereupon  under¬ 
took  an  exhaustive  appraisal  of  the  sit¬ 
uation.  The  facts  developed  justify  the 
conclusion  that  in  the  case  of  tomato 
catsup,  puree,  and  paste,  it  is  not  un¬ 
reasonable  to  expect  canners  to  meet 
the  mold  tolerance  of  40  per  cent  of  the 
microscopic  fields  announced  in  1940  and 
actions  will  continue  against  shipments 
when  this  figure  is  exceeded. 

In  the  case  of  tomato  juice,  the  inves¬ 
tigation  indicated  that  under  abnormal 
conditions  beyond  the  control  of  the 
packer  mold  counts  may  exceed  slightly 
the  tolerance  of  15  per  cent  of  the 
fields  announced  for  tomato  juice.  In 
recognition  of  this  possibility,  the  Ad¬ 
ministration  will  not  institute  actions 
against  tomato  juice  on  the  ground  of  ex¬ 
cessive  mold  count  unless  mold  filaments 
are  present  in  more  than  20  per  cent 
of  the  microscopic  fields.  Adequate 
allowances  will  be  made  in  applying  the 
tomato  juice  tolerance  to  those  articles 
which  have  been  subjected  to  a  homo¬ 
genization  process.  Since  the  Adminis¬ 
tration  is  convinced  that  with  more  ex¬ 
perience  the  industry  can  universally 
meet  more  restricted  tolerances,  the 
present  announcement  is  subject  to  the 
qualification  that  it  is  set  pending  con¬ 
sideration  of  further  reductions. 

Comminuted  tomato  products  exceed¬ 
ing  these  mold  count  tolerances  cannot 
be  used  as  ingredients  of  manufactured 
foods  such  as  tomato  soup,  spaghetti 
sauce,  etc.,  since  this  would  constitute 
adulteration  of  the  fabricated  food  and 
render  the  latter  subject  to  action.” 

CHILI  CON-CARNE  SPECIFICATIONS 

Major  L.  R.  Bower,  Room  4747  Social 
Security  Building,  Washington,  D.  C.,  is 
seeking  suggestions  for  data  to  be  incor¬ 
porated  in  Federal  specifications  for  chili 
con-carne,  and  will  welcome  such  from 
packers  of  the  product. 

CANCO’S  MR.  STURDY  SPEAKS 

May  26th,  Pittston,  Penn. — Sutherland 
and  McMillian. 

May  27th,  Dickson,  Penn. — High  School 


CANNED  FOODS  STOCKS  AND  SHIPMENTS  MAY  1,  1941  (Cases) 

From  data  compiled  by  Natioval  Canvers  Association,  Division  of  Statistics 


Commodity  Stocks  May  1st  Shipments  Shipments  Season 

During  April  to  May  Ist 

_  1940  1941  1940  1941  1940  1941 

Tomatoes  .  5,402,7.‘?9  6,173,640  1,367,514  1,866,556  19,177,924  22,041,260 

Tomato  Juice  .  3,442,109  2,826,764  864,409  976,806  10,032,455  10,774,693 

Corn  .  6,308,693  2,299,014  1,722,983  1,490,776  16,336,036  16,868,452 

Peas,  Alaskas  .  784,815  961,773  337,788  525,970  7,234,084  10,220,459 

Peas,  Sweets  .  2,842,104  2,040,763  1,296,747  893,161  12,891,693  14,866,895 

Peas,  Total  .  3,626,919  3,002,536  1,634,535  1,419,121  20,125,677  26,086,354 

Beans,  Green  .  1,268,664  447,869  549,258  436,850  7,208,804  8,052,821 

Beans,  Wax  .  425,052  111,416  109,473  89,428  1,167,814  1,346,122 
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STEAM 

COIL 


HIKE  DEWALCO 
AJ>HESIVES“- 

THEYHt 

FOR  CANHOtsfr 


Prompt  shipment  of  com- 
plete  line  of  lap  pastes, 
pick-up  gums  and  cements,  Wm 

case  sealing  glue. 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 


I EDMONT  LABELCOM  PANV 


Serving  the  Eastern  Shore 

Other  warehouse  stocks  conveniently  located  in 
all  canning  areas. 


I N C OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


DEWEY  &  ALMY  CHEMICAL  CO. 


EDFORD 


AVARS  Latest  10  Station 
New  Perfection 

PEA  &  BEAN 
FILLER 


Has  two  separate  Briiiers  over  funnels,  dis¬ 
pensing  half  of  the  brine  before  the  peas 
and  the  balance  on  top  of  the  peas. 

Having  ten  Pockets  brine  has  ample  time  to 
soak  in  the  peas  before  leaving  the  funnels. 
This  materially  increases  speed. 

New  Design  for  High  Speed. 

Large  Revolving  Hopper. 

Also  make  a  5  pocket  Pea  and  Bean  Filler. 


PEA  ADJUSTMENT—^ 
LIQUID  ADJUSTMEN^ 


-REVOLVING  HOPPER 


CHANCE 

GRADE 


FOR  FILLING 
VEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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FISHERY  REPORTS  READY 

The  Bureau  of  Fisheries  has  issued 
reports  on  “Fishery  Industries  in  the 
United  States  in  1939,”  and  “Alaska 
Fishery  and  Fur-Seal  Industries  in 
1939”  which  may  be  obtained  from  the 
Superintendent  of  Documents  at  Wash¬ 
ington,  D.  C.,  at  35  and  15  cents  respec¬ 
tively.  Statistics  and  other  necessary 
references  are  included  in  the  reports. 


FALL  RIVER  TO  PACK  TOMATOES 

In  addition  to  its  usual  pack  of  corn 
and  peas,  the  Fall  River  Canning  Co., 
Janesville,  Wise.,  will  also  pack  toma¬ 
toes  this  season. 

NEW  TEXAS  CANNERY 

B.  C.  Mosely,  Roanoke,  Va.,  is  building 
a  cannery  at  Timpson,  Texas,  for  the 
packing  of  tomatoes  and  other  vegetables 
this  season. 


CROP  CONDITIONS 

PEAS 

BRIDGEVILLE,  DEL.,  May  19 — Prospects 
very  poor,  aphids  are  heavy.  We  are 
spraying  all  our  fields  but  nothing  will 
really  help  except  a  good  rain.  At  best 
60  per  cent  of  a  crop  is  all  we  can  get. 

EASTON,  MD.,  May  12 — Stand  good. 
Peas  somewhat  short  but  can  make  fairly 
good  crop  yet  if  we  have  one  or  two 
more  rains.  Pods  forming.  Expect  to 
begin  packing  week  of  May  26th. 

RIDGELY,  MD.,  May  16 — 60  per  cent  of 
normal — very  dry. 

HANOVER,  PA.,  May  10 — Recent  rains 
have  helped  greatly,  and  unless  we  have 
extreme  weather,  crop  should  be  normal. 

MADISON,  wis..  May  12 — A  report  from 
Professor  Wilson  reads:  “I  am  not  very 
enthusiastic  about  ever  making  any  pre¬ 
dictions  as  to  what  the  pea  aphis  situa¬ 
tion  may  be,  but  in  my  five  years  of  ex¬ 
perience  with  this  problem  I  have  never 
seen  the  aphis  so  abundant  and  so  wide¬ 
spread  as  it  is  this  season.  I  have  cov¬ 
ered  the  territory  from  Walworth  to 
Oshkosh  and  across  to  Berlin,  down  to 
Baraboo,  and  back  to  Madison.  I  did  not 
find  a  single  field  of  alfalfa  that  was  not 
infested  by  aphis.  There  are  uniformly 
more  in  the  older  stands  than  in  last 
year’s  seedings.  Conditions  apparently 
have  been  favorable  for  the  reproduction 
because  winged  forms  are  already  pres¬ 
ent,  and  it  is  evident  that  these  were 
developed  locally  because  of  the  large 
number  of  pupal  forms  in  alfalfa.  The 
cooler  weather  and  rains  occurring  in  the 
last  few  days  may  make  a  difference,  but 
if  conditions  continue  as  they  are,  there 
is  quite  likely  to  be  a  widespread  infes¬ 
tation,  and  heavy  damage  could  result 
even  before  the  peas  come  into  blossom.” 

CORN 

GORHAM,  ME.,  May  16 — No  plantings 
of  factory  corn  as  yet.  Driest  in  100 
years,  so  they  say.  Season  is  early  and 
with  a  reasonable  amount  of  rain,  con¬ 
ditions  should  be  good  for  planting. 
Acreage  will  be  small. 

EASTON,  MD.,  May  12 — Planting  begun 
April  26th  and  is  proceeding  in  orderly 
manner.  Early  plantings  up  with  good 
stand. 

RIDGELY,  MD.,  May  10 — Crop  80  per 
cent  of  normal. 

RISING  SUN,  MD.,  May  20th — Acreage 
contracted  same  as  last  year.  Planting 
about  half  completed.  Late  plantings 
may  be  delayed  or  cancelled  entirely  on 
account  of  dry  weather  interfering  with 
late  plowing.  Early  prospects  will  be 
good  or  bad  if  we  get  or  do  not  get  rain 
soon. 

DELTA,  PA.,  May  21st — Our  planting 
season  runs  from  May  10th  to  30.  About 
half  planted  with  condition  very  dry  for 
germination. 


j  INTENDED  ACREAGES  OF  CROPS  FOR  PROCESSING,  1941 

From  data  prejmred  by  Agricultural  Marketing  Service,  U.  S. 

D.  A. 

Planted 

10-year 

States  (1930-1939) 

Average 

Acreage 

1940 

Intended  in 
As  percent 
of  1940 

1941 

Acres 

Indicated 

Acres 

Acres 

Percent 

Acres 

SWEET  CORN 

Maine  . 

12,410 

8,600 

122 

10,500 

New  Hampshire  . 

730 

420 

110 

460 

Vermont  . 

1,280 

1,190 

95 

1,130 

New  York  . 

19,890 

22,300 

135 

30,100 

Pennsylvania  . 

7,240 

11,400 

99 

11,300 

Delaware  . 

2,700 

1,000 

104 

1,040 

Maryland  . 

32,380 

28,000 

105 

29,400 

Ohio  . 

23,100 

20,700 

124 

25,670 

Indiana  . 

41,280 

45,200 

117 

52,900 

Illinois  . 

67,910 

54,000 

120 

64,800 

Michigan  . 

6,650 

2,800 

68 

1,900 

Wisconsin  . 

17,480 

32,900 

136 

44,750 

Minnesota  . 

54,670 

53,400 

120 

64,100 

Iowa  . 

37,930 

24,500 

150 

36,750 

Nebraska  . 

4,920 

2,920 

113 

3,300 

Tennessee  . 

2,440 

2,700 

130 

3,500 

Washington  . 

1,300 

3,900 

115 

4,500 

Oregon  . 

1,650 

1,500 

140 

2,100 

Other  States  . 

5,660 

9,740 

127 

12,400 

United  States  Total . 

341,620 

327,170 

122.4 

400,600 

BEANS.  GREEN  AND  WAX 

Maine.  New  Vork,  Pennsylvania . 

11,360 

11,760 

116.2 

13,660 

Indiana.  Michigan,  Wisconsin . 

14,350 

16,150 

116.7 

18,840 

Delaware,  Maryland,  South  Carolina 

11,480 

12,200 

114.4 

13,960 

Tennessee,  Mississippi,  Arkansas 

Louisiana  . 

8,120 

10,160 

107.3 

10,900 

Colorado,  Utah,  Washington,  Oregon, 

California  . . 

4,410 

6,110 

129.6 

7,920 

Other  States*  . 

7,390 

9,550 

96.9 

9,250 

I  United  States  Total . 

57,110 

65,930 

113.0 

74,530 

1  •  "Other  States”  include  Alabama 

Florida, 

Georgia,  Idaho,  Illinois,  Iowa, 

Kentucky, 

1  Massachusetts,  Missouri,  Montana,  New  Hampshire,  New 

Jersey,  North  Carolina,  Ohio,  I 

Oklahoma,  Texas,  Vermont,  Virginia, 

and  Wyoming. 

BEANS.  LIMA 

New  Jersey  . 

5,380 

9,450 

Delaware  . 

8,370 

11,500 

Maryland  . 

3,250 

3,200 

Virginia  . 

5,880 

6,000 

22,880 

30,150 

120.9 

36,450 

Michigan  . 

3,280 

2,150 

Wisconsin  . 

1,000 

2,600 

4,280 

4,750 

99.8 

4,740 

Other  Statest  . 

6,850 

16,990 

121.9 

20,710 

United  States  Total . 

34,010 

51,890 

119.3 

61,900 

!  t  “Other  States”  include  Arkansas,  California 

Culorado,  Georgia,  Illinois 

Indiana, 

1  Louisiana,  Minnesota,  New  York,  North  Carolina,  Ohio, 

Oregon,  Pennsylvania,  South 

1  Carolina,  Tennessee,  Utah,  and  Washington. 

j  PIMIENTOS 

i  California  . 

1,410 

690 

101.4 

700 

1  Georgia  . 

11,710 

14,800 

118.9 

17,600 

1  Total  . 

i 

13,120 

15,490 

118.1 

18.300 
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Food  Prices  Up  To  Consumer 

PAUL  S.  WILLIS  ADDRESSES  ANNUAL  MEETING  OF  THE  ASSOCIATED 
GROCERY  MANUFACTURERS  OF  AMERICA 

Reported  by  Observer 


HANOVEE,  PA.,  May  10 — Crop  just  be¬ 
ing  planted  now. 

PORT  REPUBLIC,  VA.,  May  20 — Am  plant¬ 
ing  same  amount  of  white  shoepeg  corn 
as  1940,  that  is  50  acres.  Twenty-five 
acres  have  been  planted  in  the  dust.  No 
vain  in  Shenandoah  Valley  for  30  days. 
Wheat  and  grass  cut  50  per  cent. 

BEANS 

RIDGELY,  MD.,  May  16 — Crop  80  per 
cent  of  normal. 

LUCEDALE,  MISS.,  21st — Need  rain  badly 
for  green  beans  which  we  started  on  this 
week.  At  this  date  fresh  market  con¬ 
tinues  about  one  cent  higher  than  con¬ 
tract  price  on  beans. 

HANOVER,  PA.,  May  10 — Crop  just  go¬ 
ing  into  ground  at  this  time. 

OTHER  CROPS 

BRIDGEVILLE,  DEL.,  May  19 — Asparagus: 
Best  and  earliest  cutting  we  ever  had  up 
until  last  week.  The  severe  dry  weather 
and  now  cool  has  cut  production  in  half, 
unless  we  have  rain  soon  it  will  not 
improve. 

WHITE  PLAINS,  KY.,  May  19 — Tomatoes: 
Have  contracted  usual  acreage,  but  dry 
weather  has  prevented  seed  from  coming 
up,  and  present  prospects  are  for  not 
more  than  75  per  cent  of  normal.  This 
does  not  include  acreage  now  being  taken 
on  for  the  defense  program.  We  are 
working  with  the  county  agent,  and  it  is 
hoped  conditions  will  permit  bringing  the 
situation  up  to  normal,  the  gi-eat  han¬ 
dicap  being  dry  weather  and  plant  short¬ 
age.  Some  plants  are  being  set,  but  the 
major  crop  will  be  set  later  than  usual. 
We  will  do  all  we  can  to  increase  acre¬ 
age  and  production.  We  had  about  one 
inch  rainfall  Friday,  the  16th,  the  first 
rain  of  any  amount  since  late  in  March, 
however,  other  crops  doing  well. 

MILTON,  PA.,  May  21st — Tomatoes:  To 
date  only  70  per  cent  of  our  acreage  set, 
the  ground  is  exceptionally  dry  which 
makes  very  bad  planting  conditions.  It 
i>  very  hard  to  give  any  estimate  of  a 
c;op  this  early.  We  have  1,750  acres 
Cl  ntracted. 

f  OVER  FARM  STORES  ENCAGED  IN 
ANNUAL  PAINT-UP  DRIVE 

I'hrcughout  the  nation  Clover  Farm 
inbers  are  busy  painting  and  clean- 
their  stores  during  the  period  of  the 
ual  Paint-Up,  Clean-Up  Campaign 
’ch  ends  on  June  20. 

'.'early  divisions  of  Clover  Farm 
‘  res,  national  voluntary  group,  vie 
each  other  for  the  cleanest  and 
t  attractive  stores  in  the  organiza- 
The  winning  division  is  suitably 
ored  at  the  annual  national  conven- 
1  of  Clover  Farm  in  Cleveland  each 
ober,  at  which  prizes  are  awarded 
'.he  divisions  that  place  first  and 
md  in  the  drive. 


SKYTOP,  PA. — The  American  con¬ 
sumer  can  determine  whether  food  prices 
rise  normally  in  keeping  with  increased 
national  income  or  begin  an  inflationary 
spiraling  to  destructive  heights,  Paul 
S.  Willis,  president  of  the  Associated 
Grocery  Manufacturers  of  America,  told 
food  manufacturers  gathered  here  this 
week  for  the  association’s  annual  spring 
meeting. 

“The  Government  policy  of  placing 
orders  now  for  all  and  winter  defense 
needs,  which  gives  the  producers  oppor¬ 
tunity  to  meet  the  increased  food  de¬ 
mands  through  crop  planning,  and  the 
manufacturers’  own  development  of  econ¬ 
omies  in  processing  and  distributing, 
have  placed  the  food  and  grocery  indus¬ 
try  in  a  sound  position  for  the  defense 
emergency,”  the  manufacturers’  leader 
declared.  “Surplus  commodities  held  by 
the  Government  and  the  industry’s  own 
self-policing  are  excellent  weapons 
against  speculation.  However,  public 
buying  hysteria  through  ignorance  of 
conditions  would  create  artificial  short¬ 
ages  and  destroy  all  the  good  that  has 
been  done.” 

Mr.  Willis  pointed  out  that  there  is 
no  need  for  alarm  concerning  shortages 
in  vital  foods.  Estimated  increases  of 
$1,100,000,000  in  retail  food  sales  and 
$400,000,000  of  buying  for  the  de¬ 
mocracies  for  1941  have  already  been 
taken  into  consideration  by  the  manu¬ 
facturers  and  the  Government  in  plan¬ 
ning  production  for  this  year,  he  added. 
He  declared  that  if  a  greater  share  of 
certain  foods  is  needed  than  is  now  esti¬ 
mated,  the  industry  through  its  adver¬ 
tising  and  selling  can  be  instrumental  in 
encouraging  the  consumer  to  shift  to 
more  plentiful  foods. 

The  two  hundred  food  company  execu¬ 
tives  attending  the  meeting  were  told 
by  Mr.  Willis  that  they  must  keep  a  care¬ 
ful  check  on  all  activities  that  may  af¬ 
fect  their  industry  during  coming  months. 
Declaring  that  anything  that  works 
against  the  industry  will,  in  the  long 
run,  adversely  affect  the  individual  com¬ 
panies  and  the  consumer,  Mr.  Willis 
stated  that  certain  present  activities  per¬ 
taining  to  the  food  industry  should  be 
examined.  “The  consumer’s  best  safe¬ 
guard  for  quality  and  value  is  the  pres¬ 
ervation  of  realistic  competition  in  the 
industry,”  he  asserted. 

Mr.  Willis  listed  as  developments  fa¬ 
vorable  to  the  industry  and  the  consumer 
the  Food,  Drug  and  Cosmetic  Act;  the 
Wheeler-Lea  Act;  the  Robinson-Patman 
Act;  and  the  Wages  and  Hours  Act.  He 
also  recommended  the  growing  public 
appreciation  of  the  value  of  food  in  rela¬ 
tion  to  health  and  the  improved  consum¬ 
er-public  relations  of  the  industry  as 


beneficial  trends  that  should  be  cultivated 
even  further. 

Mr.  Willis  also  pointed  out  that  the 
food  and  grocery  industry  is  cooperating 
completely  with  the  Government  in  food 
production  planning.  “It  is  our  belief,” 
he  commented,  “that  we  can  avoid  the 
necessity  of  forcible  Government  con¬ 
trols  in  food  which  would  reduce  pro¬ 
duction,  increase  living  costs  and  weak¬ 
en  our  defense  in  the  national  emergency. 
We  wish  to  express  our  admiration  for 
the  Department  of  Agriculture  in  its 
strategy  and  wisdom  in  dealing  with  the 
tremendous  problems  brought  about  by 
the  defense  program.  As  in  the  past,  we 
condemn  speculation  in  foods  and  excess 
profit  margins  between  cost  and  selling 
price.” 

NEW  SUPER  MARKETS 

Kroger  Grocery  and  Baking  Company 
has  opened  a  new  self-service  super  mar¬ 
ket  at  Central  and  Monroe  Streets,  West 
Toledo,  Ohio. 

Weisstein  Bros,  has  opened  another 
Surv-All  food  department  store,  one  of 
the  largest  super  markets  in  Southern 
California,  in  Windsor  Hills,  a  new 
suburb  of  Los  Angeles. 

John  and  Max  Alpert  who  operate 
super  food  markets  in  Manitowoc  and 
Apnleton,  Wisconsin,  have  opened  a  new 
ABC  Super  Food  Market  at  Sheboygan 
with  Charles  Blackman  as  Manager. 

OLIVE  OIL  PACKERS  DISTURBED 

The  olive  oil  situation  in  California  is 
highly  disturbed  because  of  the  European 
war  conditions  and  rigid  supervision  by 
the  Bureau  of  Food  and  Drug  Inspection 
of  manufacturing,  labeling  and  sale  has 
been  made  necessary.  Several  arrests 
have  been  made  of  late  at  Los  Angeles 
and  in  San  Bernardino  and  Yolo  coun¬ 
ties.  More  than  $5,000  worth  of  oil  from 
a  single  lot  was  sold  in  Los  Angeles  as 
pure  olive  oil.  It  was  marketed  in  five- 
gallon  cans  and  was  found  to  be  half 
dive  oil  and  half  cottonseed  oil.  Some 
of  it  found  its  way  into  the  hands  of 
itinerant  peddlers  and  in  some  cases 
these  further  adulterated  it  until  the 
public  was  buying  a  product  that  con¬ 
tained  less  than  twelve  and  a  half  per 
cent  of  olive  oil.  In  San  Joaquin  County 
two  joint  defendants  who  sold  imitation 
olive  oil  as  pure  olive  oil  were  fined  a 
total  of  $2,050,  and  smaller  fines  have 
been  numerous. 

The  importance  of  the  olive  in  the 
Corning,  Calif.,  district  was  emphasized 
recently  when  a  three-day  Olive  Jam¬ 
boree  was  held.  Citizens  donned  styles 
of  nearly  100  years  ago  to  commemorate 
days  when  olive  growing  was  unknown 
there. 
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(Sprogwe -Sells  Division) 
HOOPESrON,  UilNOIS 


Food  Machinery  Corporation 
(Sprague-Sells  Division),  Hoopeston,  minors 

Please  send 


□  Full  Details  Re _ 

□  Your  Complete  General  Catalog. 


Firm. 


Address.^ 

City 


Attention  of:. 


-  State 


□□□□□□□□ 


TO  PROFIT  FOR  THE  CRNNER* 


CORN  CANNERS: 

SPEED  UP  YOUR  PRODUCTION 

. . .THESE  MACHINES  CAN  "TAKE  IT”! 

Faster  production  of  quality  packs — with  complete  safety 
to  men  and  machines — that  is  the  answer  to  today^s  com* 
petitive  condition.  Here  is  eqnipment  that  was  designed  to 
1941  standards,  machines  tliat  will  deliver  a  line  quality 
product, with  less  waste, with  greater  speed... to  help  you 
market  your  products  easier  at  better  profit. 


FMC  DOUBLE  HUSKER 

A  new  husking  principle.  Semi  •  hard  rubber  rolls 
wear  longer,  yet  handle  even  the  smallest, 
tenderest  ears  without  bruising.  Bigger  capacity, 
lower  upkeep. 


PEERLESS  CORN  WASHER 

Handles  tho  whole  ears  without  bruising  — washing 
dirt  away  with  powerful  sprays.  Serves  also  as  a  re- 
husker  and  silker.  Capacity  (1  to  3  lines)  50,000  to 
150,000  No.  2  Cans  a  day. 

*  FMC  Engineers  are  constantly  developing 
and  testing  new  machines  for  producing 
finest  quality  packs  at  lower  cost. 


LEWIS  WHOLE  GRAIN  CORN  WASHER 


Uses  specific  gravity  principle  to  separate  trash  from  corn. 
Operates  at  high  si<eed  for  fast  production  lines. 


M  &  S  HI-SPEED 
PLUNGER  FILLER 

Practically  a  Universal  Filling  Machine 
^fills  any  liquid  or  semi-liquid  product 
into  any  shape  or  size  of  can,  jar  or  car¬ 
ton.  No  spilling  or  slopping.  Product 
will  not  flowif  container  is  not  in  proper 
position.  Made  in  several  sizes. 


MODEL  8  CORN  SILKER 

Silks  and  cleans  cream-style  or  whole-grain  corn. 
Ample  capacity  lor  a  fast  line.  Silking  wires  self¬ 
cleaning.  All  screens  quickly  removable. 


NO.  2  UNIVERSAL 
CORN  CUTTER 

Suitable  lor  both  whole- grain  andcream- 
style  packing.  Improves  quality  and 
increases  yield  10"  to  25^.  Handles  up 
to  125  ears  a  minute! 
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rHE  CANNED  FOODS 


WEEKLY  REVIEW 

Crops  Not  Promising — Add  Lack  of  Labor 
and  Canners  Become  Bewildered — Buyers 
Eager — Prices  Advancing — The  Tomato 
Situation — Some  Prices. 

CROPS — What’s  happened  to  our 
Crop  Reports?  In  all  the  years  of 
the  past  replies  to  our  requests 
have  been  prompt  and  generous, 
as  you  know;  but  for  two  weeks 
now  they  have  hardly  dribbled  in. 
Of  course,  you  are  getting  a  deluge 
of  Government,  NCA  and  many 
other  such  reports  on  this  subject, 
but  with  due  respect  to  all  these, 
the'  reports  of  the  canners  them¬ 
selves,  truthfully  made  at  the  date 
of  reporting  as  they  have  always 
been,  —  well,  they  come  nearer 
home,  don’t  you  think?  They  are 
“in  lodge”  as  it  were,  between  our¬ 
selves  and  you  want  them  we  are 
sure.  So  let’s  get  going. 

An  AMS  crop  report,  just  in, 
makes  gloomy  reading  for  can¬ 
ners  who  want  to  step  up  canned 
foods  production,  and  are  doing  all 
they  can  in  that  direction.  It  is 
still  hot  and  dry  in  this  whole 
Atlantic  Coast  region,  even  in 
Maine,  and  much  of  the  rest  of  the 
canning  crop  growing  regions  of 
the  country  are  suffering  in  the 
same  way,  as  we  write.  Asparagus 
has  been  retarded,  and  needs  rain ; 
snap  beans  are  turning  yellow  in 
the  fields;  spinach  is  very  poor; 
dry  weather  has  reduced  pea  pros- 
))ects  the  past  two  weeks,  although 
ihe  pods  are  setting  quite  well; 
sirawberries  have  been  damaged 
ro  per  cent  by  the  Clipper  Weevil ; 
t  ‘inato  planting  has  halted  as  the 
ewly  set  plants  are  burned  up — 

.  '  for  the  want  of  rain.  The  one 
'•op  which  seems  to  have  had  no 
ouble  with  acreage,  or  at  least 
IS  come  through  with  less  trouble, 
corn,  and  the  reason  for  that  is 
at  a  corn  crop  can  be  planted, 
Itivated  and  harvested  with  less 
bor  than  the  others.  And  the 
ior  problem  has  all  growers  and 
nners  hanging  on  the  ropes. 

It  may  be  that  other  less  essen- 
1  industries  than  canning — that 
the  growing  and  production  of 


foods — may  have  to  shut  down  so 
as  to  turn  the  help  into  the  fields, 
and  into  the  canneries.  Here  is 
one  thing  which  cannot  be  put  off, 
where  “waiting”  will  be  as  fatal 
as  it  may  prove  to  be  in  the  unend¬ 
ing  discussions  and  consultations 
with  the  public  over  defense  action. 
The  apostles  of  “wait”  must  be  in 
high  glee  at  their  undeniable  suc¬ 
cess  in  holding  off,  blocking  and 
delaying.  If  they  are  not  traitors, 
or  tories  as  they  were  called  in  our 
Revolutionary  War,  they  are  cer¬ 
tainly  unable  to  learn  from  the 
tragic  and  fateful  results  of  that 
policy  in  other  countries. 

THE  MARKET — Buyers  are  fol¬ 
lowing  the  steadily  advancing 
prices  on  spot  canned  foods,  realiz¬ 
ing  that  these  can  only  get  worse 
as  time  goes  on,  and  the  spot  sup¬ 
plies  dwindle  further ;  and  they 
are  hungry  for  futures  but  all  can¬ 
ners  are  very  reluctant  sellers,  and 
most  will  not  listen  because  they 
cannot  figure  the  costs.  Not  can¬ 
ners  alone  but  others  selling  the 
growers  say  that  it  is  very  difficult 
to  secure  acreage,  particularly  on 
crops  requiring  much  labor,  and 
unfortunately  tomatoes  are  in  that 
class.  They  just  can’t  see  where 
the  labor  is  to  come  from.  And  this 
week  a  bombshell  was  dropped  on 
all  industry  —  and  on  all  indivi¬ 
duals  and  homes  as  well — in  the 
announcement  of  the  Southern 
Coal  Conference  that  John  L. 
Lewis  intends  to  sit  as  a  czar  on 
the  operations  of  the  coal  mines, 
calling  strikes  and  vacations  peri¬ 
ods  as  he  pleases.  That  is  the 
great  soft  coal  region,  and  what 
any  interruption  in  the  steady  sup¬ 
ply  of  that  commodity  would  mean 
to  all  canners — as  well  as  to  all 
industry  whether  they  use  coal  or 
electricity  (produced  from  coal) 
can  easily  be  imagined.  You  have 
been  urged  to  write  the  President 
to  put  an  end  to  this  Super  Govern¬ 
ment  within  our  Government,  and 
you  ought  to  do  so. 

The  Baltimore  Canned  Foods 
Exchange  has  registered  an  ob¬ 


MARKETS 


jection  with  Director  of  Purchases, 
D.  M.  Nelson,  for  his  intimation 
that  tomato  canners  are  attempt¬ 
ing  to  profiteer  in  the  prices  put  on 
canned  tomatoes,  pointing  out  that 
when  averaged  with  the  past 
below-cost  prices,  present  prices 
will  not  equal  a  fair  return  to  the 
canners.  More  than  that  the 
Government  wanted  No.  2 1/2  extra 
standard  tomatoes,  the  scarcest 
item  on  the  list.  They  might  have 
made  their  argument  even 
stronger,  for  as  a  fact  the  bulk 
of  the  1940  pack  of  tomatoes  was 
sold  at  below-cost  prices  long  be¬ 
fore  this  Government  buying,  and 
the  small  remaining  spots  could 
not  possibly  bring  the  average  up 
to  a  profit  for  the  canners.  Specu¬ 
lators  could  profit  from  today’s 
prices,  but  not  the  canners.  And, 
the  past  year  has  seen  a  very  de¬ 
cided  drift,  on  the  part  of  distribu¬ 
tors,  to  buy  only  the  higher  quali¬ 
ties,  especially  in  canned  tomatoes, 
the  extra  standards  and  the  fancy, 
and  to  avoid  the  standards.  So  the 
drain  on  the  higher  qualities  has 
been  heavier  than  usual.  Today 
they  may  be  said  to  be  cleaned  up, 
except  possibly  in  driblets,  small 
lots  of  a  few  hundred  cases  at 
most.  It  is  unfortunate  that  the 
Government  did  not  get  into  the 
market  earlier ;  but  this,  again,  can 
be  charged  up  to  the  fatal  delays 
produced  by  interested  parties,  to 
put  it  mildly. 

TOMATOES — Brokers  quote  stan¬ 
dard  Is  at  45  to  50  cents;  2s  at 
to  80  cents;  2i/^s  are  vari¬ 
ously  quoted  from  $1.1214  to  $1.20, 
but  even  Virginia  has  moved  up  to 
$1,171/^  to  $1.20.  Standard  10s 
are  quoted  at  $3.00  to  $3.10  and 
$3.25  and  higher.  There  are  very 
few  of  them  at  any  price.  On 
extra  standards  and  fancy  there  i? 
just  no  market.  If  you  have  any, 
price  them  fairly  and  let  them  go. 

CORN — Prices  have  become  en¬ 
tirely  nominal,  since  supplies  are 
largely  gone.  Might  find  some 
fancy  shoepeg  corn  at  $1.10; 
some  extra  standard  at  $1.00  and 
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some  standard  at  90  cents — too 
high  prices  for  the  best  interest  of 
canned  corn  consumption.  Golden 
corn  in  about  the  same  line. 
Crushed  white  corn,  2s  standard 
85  to  90  cents,  yet  we  have  seen  a 
quotation  of  85  cents  on  extra  stan¬ 
dard  of  the  same  corn,  presumably. 

Peas  have  about  worked  down 
to  a  case  of  futures  only,  and  can- 
ners  do  not  feel  inclined  to  take  on 
any  futures  with  the  crop  looking 
as  it  does. 

Spinach  has  just  flunked  every¬ 
where  this  season.  Canning  in  this 
great  spinach  canning  region  is 
about  at  a  standstill.  But  at  last 
prices  have  taken  some  life  to 
themselves.  Fancy  2s  are  about 
$1.00;  21/^s  at  $1.20  up,  10s  at 
better  than  $4.30.  Standards  are 
slightly  lower. 

Beans  of  all  kinds,  snap  and 
lima  are  about  done.  The  new 
packing  is  further  off  than  canners 
would  like,  and  when  they  think 
about  the  horde  of  pickers  required 
to  pick  snap  beans  they  wonder. 

These  few  items  are  mentioned 
merely  to  show  the  drift  of  the 
canned  foods  market.  You  have 
excellent  resumes  in  other  canned 
foods  market,  but  everywhere  you 
find  it  strong  and  prices  advancing. 
How  could  it  be  otherwise! 

SEEMAN  BROS.  ELECT 

Sylvan  L.  Stix  has  been  elected  presi¬ 
dent  of  Seeman  Bros.,  Inc.,  New  York 
wholesale  grocers,  to  succeed  the  late 
Joseph  Seeman  who  died  recently.  J. 
Stanley  Seeman  has  been  elected  Vice- 
President  to  suceed  Mr.  Stix;  Carl  See¬ 
man  re-elected  Treasurer,  and  Mr.  L. 
Masius  re-elected  Secretary. 


NEW  YORK  MARKET 

Trading  Slow  Due  to  Shortage — All  Items 
Steady  to  Strong — All  Eyes  on  West  Coast 
Strikes — Tomatoes  Up  Still  More,  Futures 
Withheld — Pea  Holdings  Low  as  Expected, 
Spots  Nominal — Corn  Holdings  Dwindling — 
Midwest  and  Eastern  Canners  Increasing 
Asparagus  Pack — Interest  in  Tri-States 
Spinach  —  Interest  Continues  on  Cling 
Peaches — Maine  Canners  Behind  on  Sardine 
Shipments — Salmon  Canners  Shipping  Men 
to  Alaska. 

By  “New  York  Stater” 

New  York,  May  23,  1941. 

THE  SITUATION  —  Trading  in 
canned  foods  has  slowed  down  this 
week,  but  this  is  due  entirely  to 
the  sold-up  condition  of  the  mar¬ 
ket  for  most  items,  rather  than  any 
slackening  in  jobber  demand.  Dis¬ 
tributors  are  still  in  the  market 
seeking  spot  stocks  to  fill  out  de¬ 
pleted  inventories,  and  the  current 
epidemic  of  withdrawals  on  new 
packs  and  announcements  of  total 
cleanups  of  carryover  holdings  has 
accentuated  this  confident  buying 
policy.  Then,  too,  continued  heavy 
Army  purchases  and  reports  of 
substantial  S.  M.  A.  buying  for 
relief  distribution  and  shipment  to 
England  add  to  the  general  bullish 
feeling.  Citrus  has  again  strength¬ 
ened,  while  the  market  for  other 
products  is  steady  to  stronger, 
almost  without  exception. 

THE  OUTLOOK  —  The  trade  has 
been  closely  following  cannery 
strike  developments  in  California, 
and  it  is  feared  that  the  labor 
troubles  which  West  Coast  canners 
have  encountered  may  be  a  har¬ 
binger  of  similar  difficulties  for 


packers  in  other  parts  of  the  coun¬ 
try,  unless  the  government  takes  a 
strong  stand.  It  is  emphasized  that 
production  lost  by  cannery  tie-ups 
is  irrevocably  gone.  California  as¬ 
paragus  canners  have  already  sus¬ 
tained  substantial  losses,  and  have 
been  compelled  to  literally  dump 
asparagus  delivered  at  their  can¬ 
neries  due  to  their  inability  to 
process  the  “grass.”  This  labor  un¬ 
certainty  and  the  accompanying 
certainty  that  its  ultimate  outcome 
will  mean  substantially  higher 
labor  costs  for  canners,  with  re¬ 
sultant  higher  prices  for  canned 
foods,  has  strengthened  distribu¬ 
tors’  interest  in  futures  and  at  the 
same  time  has  moved  canners  to 
proceed  most  cautiously  in  booking 
new  pack,  save  on  an  s.a.p.  basis 
in  a  few  instances. 

TOMATOES — The  market  for  spot 
tomatoes  has  shown  continued 
strength,  with  current  offerings 
maintained  at  45c  for  Is,  77i/>c  to 
80c  for  2s,  $1.15-$1.201,2  for  21/2S, 
and  $3.25  for  10s,  f.  o.  b.  Southern 
canneries.  Recent  government  buy¬ 
ing  has  also  strengthened  the  mar¬ 
ket  in  other  packing  areas,  with 
Indiana  canners  reported  closely 
sold  up  on  both  standards  and 
extra  standards.  In  California, 
canners  are  firm  at  $1.00  for  2yos 
standards  and  $3.10  to  $3.25  for 
10s.  Canners  are  withdrawn  from 
the  market,  insofar  as  futures  are 
concerned,  with  a  probability  that 
prices  will  be  withheld  until  more 
is  known  of  crop  prospects  and 
probable  labor  costs. 

PEAS — Reports  on  pea  holdings, 
placing  May  1  stocks  at  3,002,536 
cases,  or  some  600,000  cases  less 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


Tihhe  ILTMinnEiDt  Westminster,  Met. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


16 


THE  CANNING  TRADE  •  May  26,  1941 


aan  comparable  1940  holdings, 
vere  about  in  line  with  trade  ex- 
•ectations,  bearing  in  mind  recent 
reports  of  heavy  shipments  on  this 
,^taple.  The  market  for  spot  peas 
,11  the  South  is  little  better  than 
iiominal,  due  to  the  closely  sold-up 
position  of  packers.  Standards  are 
generally  held  at  85c,  with  possibly 
d  few  scattered  offerings  at  2V2C 
under  that  figure  where  canners 
have  odd  lots  which  they  are  anx¬ 
ious  to  clean  out.  On  new  pack, 
canners  quote  standard  Early 
Junes  at  80c,  with  the  trade  show¬ 
ing  more  interest  in  the  new  pack 
position.  Reports  from  the  Mid¬ 
west  indicate  that  canners  are 
cleaning  out  small  unsold  stocks  of 
carryover  standards,  generally  on 
the  basis  of  85c,  f.  o.  b.  cannery. 

CORN  —  With  holdings  in  first 
hands  dwindling  steadily,  distribu¬ 
tors  are  showing  more  interest  in 
offerings.  Standard  crushed  is  gen¬ 
erally  held  at  80c,  f.  o.  b.  Southern 
canneries,  with  buyers  trying  to 
shade  this  price  down  to  ny->c, 
with  relatively  little  success.  Oc¬ 
casional  lots  of  fancy  corn  make 
their  appearance  at  $1,  f.  o.  b.  can¬ 
neries,  but  packers’  views  are  gen¬ 
erally  5c  to  10c  over  this  figure. 
Distributors  are  looking  into  crop 
prospects  this  season,  and  it  is 
probable  that  a  substantial  volume 
of  new  pack  buying  will  develop 
in  the  near  future,  if  canners  do 
not  withdraw  offerings  entirely. 

ASPARAGUS — Mid-west  and  East¬ 
ern  canners  are  increasing  their 
packs  to  a  considerable  degree  to 
replace  production  lost  by  the  Cali¬ 
fornia  cannery  strike,  and  the 


lateness  of  California  prices  has 
given  competing  canners  an  “edge” 
in  getting  into  new  markets  with 
their  packs  this  season.  While  some 
California  packers  booked  new 
pack  business  on  s.  a.  p.  contracts, 
buyers  have  shown  concern  lest  the 
strike  situation  force  sharp  pro 
rating  in  deliveries,  and  hence  have 
been  covering  elsewhere. 

SPINACH  —  With  the  California 
spring  pack  short  and  Arkansas 
canners  pro  rating  deliveries  as  a 
result  of  flood  damage,  buying  in¬ 
terest  in  Tri-States  spinach  is 
broadening.  Recent  business  on 
standards  is  reported  to  have  been 
put  through  on  the  basis  of  $1.15 
for  21/js  and  $3.90-$4  for  10s,  but 
it  is  indicated  that  canners’  views 
are  moving  upwards.  On  fancy, 
21/08  are  listed  at  $1.25  for  2i/os 
and  $4.50  for  10s,  f.  o.  b.  canneries. 

CALIFORNIA  FRUITS  —  Interest 
continues  in  cling  peaches  for  ship¬ 
ment  from  the  Coast,  and  the  mar¬ 
ket  is  now  well  established  on  the 
basis  of  $1.50  for  standard  2i/os 
and  $1.60  for  choice,  f.  o.  b.  Can¬ 
ners  thus  far  have  refrained  from 
quoting  prices  on  new  pack 
peaches.  Cannery  holdings  of  fruit 
cocktail  are  also  reported  on  the 
short  side,  and  choice  Is  are  now 
up  to  a  minimum  of  $1.15,  Coast. 
Pears  are  coming  in  for  more  in¬ 
quiry,  and  canners  are  offering 
fancy  Bartlett  2l^s  at  $1.90,  with 
choice  at  $1.65.  Holdings  of  pine¬ 
apple  in  the  local  area  are  rather 
light,  and  with  no  replacement 
supplies  from  first  hands  due  for 
more  than  tv/o  months,  resale  ac¬ 
tivity  in  Hawaiian  and  some  trad¬ 


ing  in  Puerto  Rican  and  Cuban 
packs  is  taking  place. 

SARDINES — Reports  from  Maine 
indicate  that  canners  are  still  sev¬ 
eral  weeks  behind  in  shipments 
from  the  new  pack,  and  the  mar¬ 
ket  is  showing  continued  strength. 
Quarter  oil  keyless  are  ruling  firm 
at  $3.30,  with  keys  at  $4.25,  while 
quarter  mustards  are  quoted  at 
$3.30  and  three-quarter  mustards 
at  a  low  of  $3.  The  market  for 
California  sardines  is  quoted  at 
$3.25  for  Is  ovals,  f.  o.  b.  cannery, 
with  offerings  limited. 

SALMON — Canners  are  shipping 
men  to  Alaska  canneries  to  ready 
the  plants  for  1941  packing  opera¬ 
tions,  for  prospects  still  point  to 
difficulties  with  cannery  labor  this 
season.  In  the  meantime,  carry¬ 
over  stocks  are  cleaning  up  steadily. 
Currently  ,reds  are  reported  prac¬ 
tically  cleared  from  canners’ 
hands,  and  the  same  condition  ap¬ 
plies  to  chums.  On  pinks,  small 
offerings  at  $1.65,  f.  o.  b.  Seattle, 
are  reported,  and  a  few  cohoes  at 
$2.10,  Seattle,  seems  to  round  out 
the  salmon  picture. 

JOSEPH  MEINRATH  DEAD 

Joseph  Meinrath  who  with  his  brother 
became  pioneers  in  the  food  brokerage 
business  in  the  Kansas  City  area  when 
they  established  the  Meinrath  Brokerage 
Company,  died  May  14th  in  Kansas  City 
at  the  age  of  84.  Mr.  Meinrath  formerly 
served  as  President  of  the  company  until 
he  retired  from  business  in  1922.  He 
is  survived  by  his  brother  Ariel  Mein¬ 
rath,  now  company  President  with  offices 
in  Chicago,  and  by  a  nephew,  Irving  S. 
Meinrath,  company  Vice-President  with 
offices  at  Kansas  City. 


tlUBLE  “S”  ASPARAGUS  PACKER 

In  stock  for  No.  1  and  No.  2  Size  Cans 

50%  quicker  than  hand  packing  with 
no  mashed  tips  and  all  spears  cut  the 
full  length  of  can. 

In  the  one  operation,  one  knife  cuts  the 
spears  to  the  exact  length,  another  cuts 
off  the  trash.  Between  the  knives  are 
the  center  or  soup  cuts,  all  the  same 
length.  Improves  quality,  saves  money. 

HE  SINCLAIR-SCOTT  COMPANY 

Baltimore,  Maryland 
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CHICAGO  MARKET 

Trading  in  Narrow  Circles — Little  Interest 
in  Future  Tomatoes — Majority  Wisconsin 
“Sold  Out”  Peas — Government  Business 
Strengthens  Corn — Green  and  Wax  Beans 
Cleaned  Up— Spinach  Deliveries  Short — 
Asparagus  Strong — Berries  Advance — ^The 
“Octopus.” 

By  “Illinois** 

Chicago,  May  22,  1941. 

WAR  AND  RUMORS  OF  WAR ;  PEACE 
AND  RUMORS  OF  PEACE — The  Combi¬ 
nation  of  these  rumors  has  made 
for  a  choppy  market  the  past  week. 
If  you  are  of  a  nautical  frame  of 
mind,  you  will  know  what  the  word 
“choppy”  means.  For  the  land¬ 
lubber,  it  might  be  stated  that 
buyers  one  day  were  in  a  receptive 
frame  of  mind  and  the  next,  so  “up 
in  the  air”  that  they  would  not  act. 

In  a  general  way,  trading  was  in 
narrow  lines,  due  to  the  scarcity  of 
spots  and  the  lack  of  future  quo¬ 
tations. 

TOMATOES — No.  2  tin  standards 
are  still  available  at  75c  factory 
Indiana.  No.  1  tin  tomatoes  were 
quoted  at  47  V2  factory  in  a  sparing 
way.  No.  21/2  tin  and  No.  10  tin 
are  gone. 

Little  interest  has  been  shown  in 
future  tomatoes  and  that  goes  both 
ways,  both  for  the  buyer  as  well  as 
the  seller.  The  latter  is  not  keen 
to  take  on  busmess  and  figures  that 
No.  2  standard  tomatoes  will  cost 
at  least  70c  factory  to  pack  this 
fall.  Buyers  have  shown  more  of  a 
desire  to  purchase  future  No.  10 
extra  standards  at  around  $3.40 
Indiana  factory,  than  the  smaller 
or  family  packages. 

PEAS — One  by  one  the  Wisconsin 
canners  are  hanging  up  the  “sold 
out”  sign.  That  the  large  majority 
will  go  into  the  new  packing  season 
with  clean  warehouse  floors,  seems 
a  certainty.  Spot  peas  are  actually 
scarce. 

Future  trading  is  dull.  The  gen¬ 
eral  crop  prospects  are  favorable 
and  it  looks  at  this  time  as  if  a 
large  pack  will  be  recorded. 

CORN — A  stronger  market  rules 
on  spots  due  to  the  last  government 
bids  which  will  be  placed  this  week. 
Some  say  that  this  government 
business  will  just  about  clean  up 


all  of  the  spot  corn  in  the  Central- 
Western  States.  No.  2  tin  extra 
standard  cream  style  narrowgrain 
that  was  quoted  a  week  ago  at  85c 
is  now  held  at  95c.  Cream  style 
bantam  corn  is  difficult  to  locate. 
Some  No.  2  fancy  w.  k.  yellow  is 
available  at  $1.05  to  $1.10  cannery. 

Corn  acreage  has  come  so  easily 
for  the  canners  the  past  few  weeks, 
that  considerable  comment  has 
gone  the  rounds  of  the  trade  as  to 
the  size  of  planted  acreage.  Every¬ 
thing  being  favorable  from  now 
on,  a  very  large  corn  pack  should 
be  recorded  next  August  and  Sep¬ 
tember. 

GREEN  AND  WAX  BEANS — With  a 
cleaned  up  market  on  spots,  there 
is  little  to  report.  The  Southern 
tier  of  States  will  soon  be  in  heavy 
production  and  some  activity 
should  result. 

In  futures,  canners  and  buyers 
are  simply  marking  time.  There  is 
no  desire  on  the  part  of  either  to 
add  to  previous  commitments. 

SPINACH  —  It’s  a  short  delivery 
from  the  Ozarks,  even  as  low  as 
25  per  cent.  Some  of  the  canners 
in  Missouri  and  Arkansas  have 
agreed  to  carry  over  the  contracts 
or  at  least  that  portion  which  they 
have  been  unable  to  deliver  from 
the  spring  pack,  into  the  fall,  with 
the  hope  of  filling  in  full  then. 

Rumor  had  it  that  one  sale  was 
made  on  No.  10  tin  Arkansas  spin¬ 
ach  at  $4.50  but  it  could  not  be 
substantiated. 

CARROTS  —  The  low-priced  lots 
have  been  cleaned  up.  The  market 
is  firmer  with  $3  for  No.  10  fancy 
diced  and  70c  for  No.  2,  the  best  in 
Wisconsin.  No  future  prices  on 
carrots  have  been  named. 

SAUER  KRAUT — The  spot  market 
is  firm.  Future  quotations  have 
been  named  by  a  few  canners  and 
these  are — No.  21/2  fancy  sauer¬ 
kraut,  75c;  No.  10  fancy  sauer¬ 
kraut,  $2.50. 

ASPARAGUS  —  As  far  as  Cali¬ 
fornia  asparagus  is  concerned,  the 
situation  can  be  best  explained  by 
quoting  the  remarks  of  a  buyer 
who  said — “The  least  said  about  it 
the  best.”  Reports  have  it  that 
canners  are  up  against  it,  with  the 
strike  and  all  the  other  problems. 
Looks  like  a  very  short  pack  on  the 


Coast.  Illinois  and  Michigan  can¬ 
ners  have  had  no  difficulty  in  sell¬ 
ing  their  packing  and  all  have 
withdrawn  from  the  market. 

BERRIES — The  demand  from  the 
preserving  trade  for  cold  pack 
berries  has  been  so  extensive  that 
the  Oregon  and  Washington  can¬ 
ners  have  been  forced  to  materially 
advance  their  opening  prices.  The 
trade  followed  the  upward  trend 
and  today,  practically  every  canner 
in  the  Pacific  Northwest  is  com¬ 
pletely  withdrawn. 

New  York  State  and  Michigan 
berry  canners  have  not  yet  quoted 
although  s.  a.  p.  business  is  being 
written,  along  with  a  heavy  volume 
on  Maine  blueberries. 

CALIFORNIA  FRUITS — Is  it  the  lull 
before  the  storm  ?  That’s  what  one 
broker  asked  your  reporter  yester¬ 
day.  He  meant,  when  opening 
prices  are  named  —  then  what  ? 
Perchance  it  will  be  a  storm  as  all 
indications  point  to  much  higher 
levels. 

Meanwhile,  spot  trading  is  con¬ 
fined  to  small  parcels  and  then,  the 
question  is,  how  to  get  even  those 
small  orders  shipped. 

THE  GREAT  INTERSTATE  CHAIN 

“octopus” — There  are  some  who 
plainly  say  that  the  “octopus”  must 
have  had  advance  notice  of  the 
F.  S.  C.  C.  intention  of  purchasing 
15,000,000  cases  of  tomatoes,  be¬ 
cause  the  “octopus”  jumped  in 
prior  to  the  advance  in  the  spot 
market  and  is  reported  to  have 
purchased  heavily.  To  substantiate 
this,  the  “octopus”  is  still  selling 
in  the  Chicago  area,  four  cans  of 
No.  2  tin  standard  tomatoes  at  22c. 
Just  figure  that  —  66c  per  dozen. 
Don’t  you  see  how  ruinous  this  is, 
not  only  to  the  independent  retail 
and  wholesale  grocer  but  to  other 
chains  as  well? 

Isn’t  it  about  time  for  all  inde¬ 
pendent  business  men  in  all  lines 
of  business  efforts,  to  do  something 
about  this  continued  encroachment 
by  the  “octopus”  upon  food  distri¬ 
bution?  It  should  be  remembered 
that  during  World  War  I,  the 
“octopus”  recorded  a  large  devel¬ 
opment  in  their  business  and  un¬ 
less  the  independent  watches  out, 
it  is  likely  to  become  even  stronger 
entrenched  during  the  present  war. 
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CALIFORNIA  MARKET 

.«ctive  Business  Despite  Strike — All  Business 
iowever  On  Spots — Buyers  Bombarding 
anners  With  Futures  Offerings,  but  Can- 
ers  Refuse  to  Quote — Pineapple  Trading 
ieavy — Cal-Pak  Advances  Grapefruit — Na 
Cne  Operating  on  Spinach — Asparagus  at 
iatandstill  as  the  Crop  Coes  to  Waste — Tuna 
Strengthens. 

By  “Berkeley” 

San  Francisco,  May  23,  1941. 

A  fairly  active  business  is  being 
had  on  almost  all  canned  foods 
lines,  despite  the  strike  of  cannery 
workers  in  northern  and  central 
California.  The  business  being 
done  is,  of  course,  almost  exclu¬ 
sively  on  spot  stocks,  canners  nat¬ 
urally  not  being  interested  in  fu¬ 
tures  under  present  conditions. 
Much  more  business  is  being  of¬ 
fered  than  can  be  accepted  and  can¬ 
nery  and  brokerage  offices  are 
rushed  with  detail  work. 

FRUITS  —  Orders  and  inquiries 
for  canned  fruits  are  pouring  in, 
with  buyers  sensing  limited  stocks 
and  higher  prices  as  a  result  of  the 
uncertainties  connected  with  the 
strike  of  workers  now  under  way 
and  higher  costs  on  almost  every 
item  that  enters  into  the  food  pro¬ 
cessing  business.  Spot  stocks  of 
apricots  are  melting  away  fast  and 
the  canning  trade  is  being  bom¬ 
barded  from  all  sides  with  offers 
on  new  pack.  For  once,  canners 
are  awaiting  developments  before 
naming  prices  and  insist  on  learn¬ 
ing  what  costs  promise  to  be  before 
making  commitments.  Holdings  of 
pf*aches  are  smaller  than  is  gener¬ 
ally  believed  to  be  the  case  and 
many  canners  are  reserving  unsold 

jcks  for  their  established  trade. 
1  ars  are  moving  off  better,  in 
s  aipathy  with  other  fruits  and 
1  dings  of  cherries  have  been 
t  -‘atly  reduced  in  recent  weeks. 

ices  remain  largely  the  same  as 
«  .  eek  ago,  although  some  packers 


of  featured  brands  have  advanced 
again  on  peaches,  halves  being 
stepped  up  to  $1.60  and  $1,621/2 
for  No.  21/2S,  according  to  count. 
In  general,  recent  lists  have  largely 
recorded  withdrawals. 

PINEAPPLE — A  very  heavy  busi¬ 
ness  continues  on  Hawaiian  pine¬ 
apple,  with  a  lot  of  trading  under 
way  between  packers  in  an  effort 
to  fill  orders  as  completely  as  pos¬ 
sible.  Steamer  service  between 
Honolulu  and  San  Francisco  has 
been  speeded  up  and  more  freight 
is  being  handled  by  fewer  vessels 
than  formerly.  Summer  crop  pine¬ 
apple  will  soon  be  coming  on  in 
larger  quantities,  but  packing  will 
not  assume  large  proportions  until 
well  along  in  July.  In  the  mean¬ 
time,  spot  business  promises  to 
care  for  the  surplus  on  hand  and 
all  new  pack  goods.  Shipments 
from  the  Philippine  Islands  are 
assisting  in  meeting  the  heavy  de¬ 
mands  of  the  trade. 

GRAPEFRUIT  —  The  California 
Packing  Corporation  has  brought 
out  a  revised  price  list  on  Del 
Monte  brand  Florida  grapefruit 
and  grapefruit  juice,  this  showing 
advances  on  almost  every  item. 
Segments  are  now  quoted  as  fol¬ 
lows:  Buffet,  52i/>c;  No.  300,  75c; 
No.  2  tall,  97V2C,  and  No.  5,  $2.85. 
Sweetened  juice  is  listed  at  55c  for 
the  No.  211  cylinder,  75c  for  No.  2 
tall  and  $1.70  for  the  47  oz.  Un¬ 
sweetened  carries  the  usual  differ¬ 
ential  of  2i/>c  on  the  smaller  sizes 
and  5c  on  the  47  oz.  It  is  specified 
that  shipment  is  to  be  made  within 
30  days  of  confirmation,  or  as  soon 
thereafter  as  pack  is  available. 

SPINACH — No  further  packing  of 
spinach  is  under  way  at  present 
and  the  season  may  be  at  an  end. 
Some  packers,  however,  have  a 
limited  acreage  under  contract  on 
irrigated  land  and  are  hoping  that 
a  short  run  may  be  made  a  little 
later.  A  very  large  percentage  of 


the  pack  has  long  since  been  sold 
and  buyers  who  get  deliveries  in 
full  may  consider  themselves  fortu¬ 
nate. 

ASPARAGUS — Practically  no  busi¬ 
ness  is  being  done  on  asparagus  at 
this  writing,  with  the  exception  of 
a  limited  amount  on  last  season 
pack.  No  packers  had  come  out 
with  opening  prices  before  the 
strike  of  cannery  workers  and  none 
will  issue  lists  before  work  is  well 
under  way  again.  The  strike  came 
just  as  the  season  was  getting  well 
into  swing  and  the  output  to  date 
has  been  relatively  small.  Growers 
claim  that  they  are  losing  $100,000 
a  day  while  the  strike  is  on  and 
point  out  that  unless  a  settlement 
is  reached  shortly  the  crop  will  be 
ruined.  To  keep  grass  from  going 
to  seed  it  is  being  cut  and  hundreds 
of  tons  for  which  there  is  no  mar¬ 
ket  is  being  permitted  to  go  to 
waste.  Government  agencies  which 
recently  invited  tenders  for  a  con¬ 
siderable  quantity  of  canned  as¬ 
paragus  were  able  to  get  bids  on 
but  about  half  the  quantity  desired. 

PRUNES  —  Pacific  Coast  packers 
of  canned  fresh  prunes  were  in¬ 
terested  to  learn  recently  that  the 
Army  has  placed  this  on  its  list  of 
approved  fruits.  Packing  costs 
were  higher  than  usual  in  the  Pa¬ 
cific  Northwest  last  season  and 
some  packers  have  been  unable  to 
move  holdings  through  the  regular 
channels. 

BERRIES  —  Pacific  Coast  berries 
have  been  moving  well  at  the  open¬ 
ing  prices  named  recently  and  the 
outlook  is  for  an  early  cleanup. 
The  loganberry  crop  will  be  a  com¬ 
paratively  light  one,  with  growers 
receiving  5  cents  a  pound  from 
canners.  A  similar  price  is  being 
had  for  blackberries. 

TUNA — A  feature  of  the  canned 
fish  market  of  late  has  been  the 
growing  strength  of  tuna.  Canner 
after  canner  has  brought  out  new 
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lists  showing  advances.  For  fea¬ 
tured  brands  of  solid  pack  $4.40  is 
being  had  for  quarters,  $6.75  for 
halves  and  $12.50  for  Is.  Several 
canners  have  advanced  prices  on 
lightmeat  tuna  flakes  to  $4.50  for 
halves  and  $8  for  No.  Is,  while  at 
least  one  canner  has  advanced 
these  to  $4.75  and  $8.50,  respec¬ 
tively. 

GULF  STATES  MARKET 

Rain  Badly  Needed — Shortened  Bean  Pack 
— Shrimp  All  Going  Out,  Nothing  Coming 

In — Demand  For  Crab  Meat  Keeps  the 

Price  Out  of  Reach  of  the  Canners. 

By  “Bayou” 

Mobile,  Ala.,  May  23,  1941. 

STRINGLESS  BEANS — As  one  gazes 
on  vegetation  and  sees  beautiful 
flowers  and  pretty  green  foliage 
everywhere,  one  can’t  help  but  feel 
that  nature  is  exerting  herself.  But 
all  this  beauty,  freshness  and  vigor 
does  not  ease  the  minds  of  the  vege¬ 
table  farmers  who  have  a  crop  of 
beans,  and  it  is  needing  rain  badly, 
which  is  the  case  at  present. 

The  local  produce  market  has 
been  kept  fairly  well  supplied  with 
snap  beans  for  the  past  two  weeks, 
but  the  yield  is  commencing  to 
show  the  effects  of  dry  weather, 
and  unless  we  get  rain  in  the  next 
two  or  three  days,  the  peak  of  the 
bean  yield  will  have  been  reached 
and  passed.  However,  rain  will 
revive  the  plants  and  prolong  a 
season,  which  is  otherwise  drawing 
fast  to  a  close. 

The  problem  of  the  vegetable 
canner  at  this  time  is  identically 
the  same,  except  that  in  some 
localities  the  crops  are  not  showing 
the  lack  of  rain  as  much  as  in 
others. 

The  bean  pack  of  this  section  in 
normal  times  is  small  compared  to 
the  pack  of  other  big  bean  canning 
sections,  and  it  looks  like  it  is  going 
to  be  smaller  than  usual  this  year. 

The  canners  of  this  section,  like 
those  of  others  are  booking  orders 
very  cautiously,  until  the  outlook 
of  the  pack  is  clearer,  so  that  they 
may  know  more  definitely  what 
they  can  depend  on. 

It  is  the  belief  of  some  buyers 
that  the  canners  of  food  products 


withdrawing  from  the  market  is 
done  for  the  purpose  of  making  the 
pack  appear  smaller  than  what  it 
really  is  and  thus  boost  the  price 
up.  To  what  extent  this  is  true  or 
not,  it  is  difficult  to  determine  and 
only  time  will  tell,  so,  brother,  just 
drift  with  the  market. 

Not  much  offering  of  canned 
beans  is  being  done  and  a  tentative 
price  is  75c  per  dozen  for  No.  2 
cut  stringless  and  $3.50  for  No.  10, 
f.o.b.  factory. 

SHRIMP — The  stock  of  canned 
shrimp  in  the  hands  of  packers  is 
all  going  out  and  nothing  coming 
in,  which  should  exhaust  the 
present  stock  before  the  new  pack 
comes  in  on  August  10,  which  is 
when  the  Fall  shrimp  canning 
season  usually  starts. 

Even  right  now,  the  present 
stock  seems  to  be  badly  depleted 
and  buyers  either  have  to  take  a 
substitute  grade  or  do  without 
canned  shrimp,  which  reduces  buy¬ 
ing  to  a  hand  to  mouth  method. 

Of  course,  there  is  always  the 
possibility,  if  not  the  probability, 
of  shrimp  being  canned  in  the  next 
two  months,  should  there  be  a 
heavy  strike  of  them  in  the  Gulf, 
but  the  idea  is  too  remote  of  reali¬ 
zation  to  give  it  much  thought. 

The  price  of  canned  shrimp  is 
$1.30  per  dozen  for  No.  1  medium; 
$1.40  for  No.  1  large,  and  $1.50  for 
No.  1  jumbo,  f.o.b.  factory. 

CRAB  MEAT  —  Crabs  are  more 
plentiful  and  the  production  of 
crab  meat  has  greatly  increased, 
with  the  indication  that  it  will  con¬ 
tinue  to  increase. 

The  processing  of  canned  crab 
meat  has  gotten  off  to  a  slow  start, 
due  to  scarcity  of  crabs  in  other 
crab  meat  producing  sections, 
which  caused  the  Eastern  and 
Northern  markets  to  draw  more 
heavily  on  our  supply  of  fresh 
packed  crab  meat. 

As  long  as  the  demand  for  fresh 
crab  meat  is  booming,  the  canners 
of  processed  crab  meat  get  very 
little,  because  they  can’t  pay  as 
high  price  as  the  fresh  crab  meat 
packers. 

With  the  weather  warming  up 
all  over  the  country,  the  supply  of 
crabs  in  other  sections  has  in¬ 


creased,  thus  relieving  this  section 
of  the  extraordinary  demand  and 
this  makes  it  easier  for  the  canners 
of  processed  crab  meat  to  get  raw 
material. 

Fresh  crab  meat  has  sold  as  high 
as  55  and  60c  per  pound  for  the 
white  and  45  to  50c  for  the  claw, 
f.o.b.  shipping  point,  but  the  price 
has  dropped  from  5  to  10c  per 
pound,  due  to  increased  production. 

Very  little  offering  of  processed 
crab  meat  has  taken  place  and  no 
price  has  been  fixed. 

SISK  CELEBRATES  GOLDEN 
ANNIVERSARY 

1941  marks  the  50th  anniversary  of 
the  canned  food  brokerage  firm  of  A.  W. 
Sisk  &  Son  established  in  Preston,  Mary¬ 
land,  by  Colonel  Albert  W.  Sisk  in  1891. 

CUDAHY’S  NEW  OMAHA  PLANT 

Cudahy  Packing  Company  has  recent¬ 
ly  completed  a  canned  meat  and  sausage 
manufacturing  unit  at  Omaha,  Nebraska, 
at  a  cost  of  approximately  $350,000.  The 
new  five  story  building  is  built  through¬ 
out  of  concrete.  Floors  are  brick,  and  a 
large  part  of  the  outside  walls  are  of 
glass,  affording  an  abundance  of  daylight 
under  all  weather  conditions. 

This  new  Cudahy  unit  is  equipped 
with  the  latest  meat  canning  and  sau¬ 
sage  making  machinery.  Electrically 
driven,  high-speed  grinders,  staffers,  la¬ 
beling  and  packing  equipment,  model 
coolers,  conveyors,  etc.,  make  it  one  of 
the  most  modern  establishments  of  its 
kind.  Refrigerated  meat  storage  rooms 
and  refrigerated  packing  rooms  for  all 
varieties  of  canned  meats  and  sausage 
ai'e  included  in  the  facilities  of  this 
unit  which  like  all  other  Cudahy  man¬ 
ufacturing  establishments  is  operated 
under  the  supervision  of  the  U.  S.  Gov¬ 
ernment  Meat  Inspection  Service. 

“By  comparison  our  new  canned  meat 
and  sausage  department  is  a  far  cry 
from  the  canned  meat  and  sausage  de¬ 
partment  of  our  first  plant  here  in 
Omaha,”  said  Mr.  E.  A.  Cudahy,  Jr., 
President  of  the  company.  “Our  first 
factory  was  opened  in  Omaha  in  1890. 
During  the  half  century  that  has 
elapsed  since  The  Cudahy  Packing  Com¬ 
pany  was  established,  the  packing  in¬ 
dustry  has  witnessed  almost  phenomenal 
advances,  not  only  in  its  size  and  im 
portance  to  the  national  economy  but 
in  its  methods  of  production  and  dis¬ 
tribution.  The  rule  of  thumb  code  of  the 
past  has  been  replaced  by  exact  scien¬ 
tific  procedure  in  all  meat  packing  anc 
distributing  operations.  Modern  meth¬ 
ods,  modern  machinery  and  constant 
effort  to  improve  its  service  to  the  con¬ 
suming  public  have  made  it  possible  for 
the  packing  industry  to  turn  out  better 
products  economically  in  whatever 
amounts  and  varieties  needed. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

ASPARAGUS 

Low  High 

Low  High 

Low  High 

CANNED  VEGETABLES— Continued 


Eastern 
Low  High 


CORN— Wholegrain 

Yellow,  Fancy  No.  2 .  1.05  1.15 

12-oz.  vac .  nominal 

No.  10 .  nominal 

Ex.  Std.  No.  2 . 95  . 

No.  10  .  nominal 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 .  1.05  . 

No.  10  . 

Ex.  Std.  No.  2 . 90  . 

No.  10  .  nominal 

Std.  No.  2 .  nominal 

No.  10  .  nominal 

Shoepeg,  Fancy  No.  2 .  1.05  1.10 

No.  10  .  nominal 

Ex.  Std.  No.  2 . 95  . 

No.  10  .  5.30  5.75 

Std.  No.  2 . 87%  .90 


Central 
Low  High 


1.05  1.15 

nominal 
nominal 

1.10  . 

nominal 

.80  . 

nominal 
1.10  1.15 

nominal 

1.00  . 

nominal 

.80  . 

nominal 
1.10  1.15 

nominal 
nominal 
nominal 
nominal 


West  Coast 
Low  High 


White  Colossal,  No.  2% . 

Large,  No.  2% . 

Medium,  No.  2% . 

Green  Mam.  No.  2  ro.  cans. 

Large,  No.  2 . 

Medium,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq. 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s . 

Green  Tips,  40/50,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s . 

Green  Cuts,  2s . 


2.50 

2.60 

2.30 

2.50 

2.30 

2.35 

2.35 

2.30 

2.25 

2.10 

2.15 

2.30 

2.50 

2.30 

2.35 

1.65 

1.65 

.175 

7.25 

7.50 

7.50 

9.50 

1.00 

1.05 

STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

No.  10  . 

Ex.  Std.  Cut  Green,  No.  2 . 

No.  10  . 

Std.  Cut  Green,  No.  2 . 

No.  10  . 

Fancy  Whole  Green,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 


LIMA  BEANS 


No.  2  Tiny  Green .  1.40 

No.  10  .  7.00 

No.  2  Fancy  Small  Green .  1.20 

No.  2  Medium  Green .  1.10 

No.  10  .  5.50 

No.  2  Green  &  White . 77% 

No.  10  .  4.25 

No.  2  Fresh  White . 65 

No.  10  .  3.25 

No.  2  Soaked . 57% 

LFETS 

V  hole.  No.  2 . 97% 

No.  2%  .  1.05 

No.  10  .  3.35 

t  ;t.  No.  2 . 70 

No.  2%  . 92% 

'Jo.  10  .  3.40 

'’ed.  No.  2 . 80 

Jo.  2%  . 95 

rJo.  10  .  3.65 

ed.  No.  2 . 70 

'o.  10  .  3.50 

•jstring.  No.  2 .  -70 

'o.  10  .  3.10 

‘  RROTS 

;  ed.  No.  2 . 75 

0.  10  .  4.50 

ed.  No.  2 .  .60 

'o.  10  .  3.25 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


1.60 

1.50 

1.60 

1.50 

1.50 

7.50 

8.00 

1.35 

1.30 

1.35 

1.20 

1.20 

1.30 

1.25 

1.25 

6.35 

.92% 

.90 

.90 

.90 

5.00 

.75 

.72% 

.80 

.80 

.85 

3.75 

.65 

1.60 

.90 

1.26 

1.06 

4.00 

4.00 

.82% 

.75 

.96 

.80 

3.75 

3.26 

.87% 

.80 

.90 

.85 

.90 

1.00 

.95 

1.10 

4.25 

3.76 

3.36 

.80 

.70 

.86 

1.20 

3.75 

3.25 

3.60 

4.60 

.80 

.70  . 

.65 

.70 

3.75  3.00 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


V.S  AND  CARROTS 

■  No.  2 . 

cy  No.  2 . 


.70  .80  .  . 

.96  1.16  1.06  1.20  1.10 


CORN — Creamstyle 
Yellow,  Fancy  No.  2. 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2... 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

HOMINY 

Std.  Split,  No.  1  Tall. 

No.  2%  . 

No.  10  . 


MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . 

Std.,  No.  2 . 

No.  10  . 

PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  5s . 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  5s . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas,  2s . 

No.  2  Ex.  Std.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  10  Ex.  Std.  Alaskas,  Is . 

No.  10  Ex.  Std.  Alaskas,  2s . 

No.  10  Ex.  Std.  Alaskas,  3s . 

No.  10  Ex.  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  5s . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s . 

No.  2  Ungraded . 

Soaked,  2s  . 

lOs  . 

Blnckeye.  2s,  Soaked . 

10s  . 


1.05  1.10 

nominal 
nominal 
nominal 
.80  . 


1.00 

1.05 

.90 

4.90 

5.25 

.80 

4.75 

5.00 

.72% 

.85 

2.00 

2.36 

.87% 

.90 

4.25 

4.50 

.52% 

.77% 

3.15 

4.00 

1.30 

1.35 

1.15 

1.25 

1.07% 

1.15 

1.02% 

1.10 

1.10 

1.00 

.95 

1.02% 

.90 

.95 

.95 

.90 

.87% 

.90 

nominal 
nominal 
nominal 
nominal 
1.35  1.55 

1.26  . 

1.10  . 


1.20 

1.05 

1.00 


nominal 
nominal 
nominal 
nominal 
.92%  1.05 
.87%  .90 

.85  .90 

.85  .85 

nominal 
nominal 

4.25  4.40 

.85  .86 

.62%  . 

3.25  . 

.57%  .70 

2.50  3.50 


nominal 
nominal 
nominal 
nominal 
nominal 
nominal 
1.05  1.10 

nominal 
.95  1.00 

nominal 

.80  . 

nominal 


.70  . 

2.00  2.35 


1.30 

1.60 

1.10 

1.26 

1.05 

1.20 

1.00 

1.10 

1.20 

.95 

1.00 

.90 

.95 

.85 

-97% 

1.00 

.90 

.95 

.85 

.90 

.80 

.86 

nominal 


nominal 

nominal 

nominal 


1.30 

1.45 

1.20 

1.40 

1.10 

1.15 

1.20 

1.16 

1.20 

1.00 

.95 

nominal 
nominal 
nominal 
nominal 
.95  1.00 

.90  . 

.85  .90 

.86  . 

nominal 

nominal 

nominal 

.85  . 

.60  .60 

2.60  . 

.65  . 


1.10 

1.36 

1.60 

1.20 

1.30 

1.15 

1.20 

1.10 

1.20 

1.20 

1.25 

1.00 

1.07% 

.95 

1.00 

.92% 

.97% 

.96 

1.00 

.85 

.90 

.85 

.90 

6.26 

5.60 

6.00 

5.26 

4.26 

4.50 

4.26 

4.60 

1.36 

1.45 

1.30 

1.40 

1.20 

1.30 

1.10 

1.20 

1.00 

1.10 

.97% 

1.00 

1.00 

1.10 

.90 

.95 

.85 

.96 

.85 

.95 

.80 

.90 

.60 

.65 

PUMPKIN 


Fancy,  No.  2 . 

No.  2%  . 80 

No.  10  .  2.80 

SAUER  KRAUT 

Fancy  No.  2 . 66 

No.  2%  . 76 

No.  10  .  2.60 

SPINACH 

No.  2  . 85 

No.  2%  .  1.15 

No.  10  .  3.90 


.65 

.66 

.66 

.70 

.90 

.76 

.80 

.85 

.92% 

3.16 

3.00 

2.76 

3.00 

.67%  .70 

.70 

.76 

.76  . 

.86 

.90 

2.60  2.76 

2.65 

2.76 

.80  . 

.90 

1.25 

1.15  . 

1.26 

4.50 

3.90  . 

4.00 
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Eastern 
Low  Hish 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  .86  .85 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas.  .90  1.10 
Triple  No.  2 . 80  .90 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 80  . 

No.  2%  .  1.15  1.20 

No.  3,  Squat  Vac .  1.00  1.06 

No.  10  .  4.00  4.25 

Fey.,  No.  2  Syrup  Pack . 87%  .92% 

No.  2%  .  1.20  1.30 

No.  10  .  4.26  . 


Central 
Low  High 


West  Coast 
Low  High 


TOMATOES 

Fancy,  No.  2 . 

No.  2%  . 

No.  10  . 

Ex.  Std.,  No.  1. 

No.  2  . 

No.  2%  . 

No.  10  . 

Std.,  No.  1 . 

No.  2  . 

No.  2%  . 

No.  10  . 


.95 

1.25 

.90 

1.10 

Solid  Pack 

1.10  1.16 

1.25 

1.26 

1.36 

1.36 

1.42% 

4.26 

4.60 

4.60 

4.60 

.50 

.45 

.47% 

.76 

.80 

.86 

.80 

1.20 

1.15 

1.20 

1.16 

nominal 

3.76 

4.00 

3.36 

.45 

.60 

.47% 

With  puree 
. 65 

.77% 

.80 

.76 

.77% 

.80 

1.15 

1.20 

nominal 

1.00 

3.25 

nominal 

3.10 

3.25 

TOMATO  PUREE 


Std.,  No.  1,  Who.  St.  1.04 . 40 

No.  10  .  3.00 

Std.,  No.  1.  Trim  1.035 . 37% 

No.  10  .  2.70 


.50 

.42% 

.46 

3.25 

3.00 

3.26 

3.26 

3.50 

.40 

.42% 

.66 

2.75 

2.75 

3.00 

2.75 

3.00 

TOMATO  JUICE 
No.  211  Cyl.  (12  oz.), 

No.  300  (13%  oz.) . 

No.  2  (18  oz.) . . 

No.  303  Cyl.  (20  oz.), 
No.  2  Cyl.  (24  oz.).... 
No.  3  <3yl.  (46  oz.).... 
No.  10  . 

TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . 


. 52% 

.50  .62%  .  . 


.70 

.75 

.77% 

.70  . 

.70 

.72% 

1.60 

3.00 

3.26 

2.70  3.26 

2.75 

2.85 

.70 

.75 

.76  . 

.96 

1.06 

3.40 

3.76 

3.60  . 

Canned  Fruits 

APPLES 


CANNED  FRUITS— Continued 


Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 

PEACHES 

Y.  C.,  Fey.,  No.  2% .  1.70 

Choice,  No.  2% .  1.60  1.62VL 

Std.,  No.  2% .  .  1.60  . 

Fey.,  No.  10 .  .  . 

Choice,  No.  10 .  .  6.25  6.50 

Std.,  No.  10 .  4.60  4.76 

Pie,  No.  10 .  .  . 

Water,  No.  10 .  .  . 


PEARS 

Keifer,  Std.,  No.  2% .  1.36  1.36 

No.  10  . 

Choice,  No.  2% . 

No.  10  . 

Bartlett,  Fancy,  No.  2% .  1.65  1.90 

Choice.  No.  2% . 

Std.,  No.  2% .  1.30  1.40 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

No.  10,  Water  . 

No.  10  Pie.  S.  P . 


PINEAPPLE  Cuban 


.  1.86  1.90 

.  1.65  1.75 

.  1.60  1.65 

.  6.16  6.26 

.  6.60  6.80 

.  6.00  . 

.  .  3.60 

.  3.60  4.00 

F.  O.  B.  Honolulu 
Mexican  Crushed  Sliced 


No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice... 
No.  10  in  Syrup. 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . . 

RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 .  1.45  1.65 

No.  10  .  7.50  . 

Black,  Syrup,  No.  2 .  1.80  . 

Red,  Syrup,  No.  2 .  1.70  1.75 


.80 

.80 

.86 

.80 

1.30 

1.42% 

1.50 

1.70 

4.25 

6.35 

5.60 

4.26 

6.76 

6.00 

F.  0.  B.  Honolulu 

.52% 

.72% 

.80 

1.07% 

1.52% 

2.06 

2.47% 

4.26 

5.00 

1.60  1.70 

7.60  . 

1.65 

1.65 

6.60  . 

i.95 

2.05 

2.05 

2.25 

No.  10,  water .  2.76  . 

No.  10,  standard  heavy  pack....  2.90  3.00 
No.  10,  fancy  heavy  pack 3.76  3.86 

APPLE  SAUCE 

No.  2  Fancy . 80  .85 

No.  10  .  3.76  . 

No.  2  Std . 65  .72% 

No.  10  .  2.85  3.00 


APRICOTS 

No.  2%,  Fancy . 

No.  2%,  Choice.... 

No.  2%,  Std . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water... 

BLUEBERRIES 


No.  2  .  1.60  1.60  1.60  1.60 

No.  10  .  10.00  .  . 


CHERRIES 


Canned  Fish 


8.60 

3.76 

LOBSTER 

.76 

3.26 

Flats,  1  lb . 

%  lb . 

Vi  lb . 

.  2.60  . 

OYSTERS 

Southern 

1.15 

.  1.15  . 

1.20 

2.10 

2.20 

2.30 

1.90 

2.10 

.  2.30  . 

2.40 

1.60 

7.36 

6.76 

6.90 

1.70 

7.00 

6.00 

Selects,  6  oz . 

SALMON 

1.25  . 

Oo  6.00 


Red  Alaskas,  Tall,  No.  1... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  %  . 

Pink,  Tall.  No.  1 . 

Flat,  No.  % . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall.  No.  1 . 

Medium,  Red,  No.  1  Tall. 


Northwest  Selects 


1.15 

1.26 

1.50 

1.66 

2.70 

2.90 

1.65 

1.75 

2.10 

2.16 

1.65 

.96 

2.10 

2  15 

1.45 

1.60 

1.90 

2.00 

Red  Sour  Pitted,  No.  2 . 

Red  Sour,  Pitted,  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice.  No.  10 . 

Std.,  No.  10 . 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz . 

No.  2  . 

No.  5  . 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


.90  1.06 

5.26  . 


1.00  1.06 
6.00  6.25 


1.35  1.40 

6.00  6.25 

2.30  2.30 

2.16  2.26 

2.00  2.00 

7.85  8.00 

7.25  7.50 

6.85  7.00 


2.26  2.30 

7.60  7.76 


Florida 
'792%  797% 


2.50 

2.85 

.65 

.75 

1.45 

1.70 

Texas 

’Tot  'loo 

2.25  2.75 


.60  .67% 

1.45  1.55 


1.25  1.85 

6.76  6.00 


SHRIMP 

Southern 

No.  1,  Small .  1.30  . 

No.  1,  Medium .  1.30  1.35  1.35 

No.  1,  Large .  1.60  1.40 

SARDINES  (Domestic)  Per  Case 

%  Oil,  Key .  . 

%  Oil,  Keyless .  3.30  .  . 

%  Oil,  Tomato,  Carton .  . 

%  Oil,  Key  Carton .  4.25  .  . 

%  Mustard,  Keyless .  3.00  .  . 

Calif.  Oval  No.  1,  24’s .  . 

Calif.  Oval  No.  1,  48’s .  . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

V4S  . 

Light  Meat,  Is . 

V,s  . 

V48  . 


3!26  siso 


11.00  12.60 
6.00  6.75 

4.00  4.40 

10.00  10.60 
5.60  6.76 
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Maximum  Protection 


Minimum  Cost 


against  losses  by 


LIGHTNING 


WINDSTORM 


EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 


7 

I  mr 

Poujer 

Plants 


PROVIDE  ECONMICAL,  DEPEND 
ABLE,  STEADY  AND  ACCURATELY 
CONTROLLED  POWER 


LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


M 


M 


These  plants  are  equipped  with  lour  or  six  cylinder  en¬ 
gines  with  fly-ball  governors.  They  produce  power  which 
can  be  changed  to  meet  the  different  crop  conditions  by 
the  movement  of  a  convenient  lever  without  stopping  the 
engine.  They  are  especially  engineered  to  meet  every 
requirement  for  Viner  Drive. 

All  users  of  these  power  plants  are  highly  pleased  with 
their  performance  and  economy.  You  can  now  drive  a 
two-viner  station  efficiently  with  a  fuel,  maintenance  and 
depreciation  cost  of  less  than  forty  cents  per  hour.  Other 
sized  stations  in  proportion. 


FRANK 


MACHINE  CO. 

KEWAUNEE  WISCONSIN 

Established  1880  •  Incorporated  1924 

GREEN  PEA  HULLING  SPECIALISTS 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Peerless  Single  Huskers.  Morral  Cream-style 
Corn  Cutters.  Good  condition.  Priced  right.  Address  Box 
A-2503,  The  Canning  Trade. 


FOR  SALE — 4  Tuc  Huskers;  1  Box  Stitcher;  1  Fairbanks 
Morse  Sanitary  Corn  Pump  equipped  with  2"  adaptors.  All 
machinery  in  good  condition.  The  Roxanna  Canning  Co., 
Waynesville,  Ohio. 


FOR  SALE — 50  four-tier  single  bail  process  crates  in  good 
condition;  one  IV2  in.  Blackmer  Rotary  Pump;  one  Pea  Grader. 
Address  Box  A-2530,  The  Canning  Trade. 


FOR  SALE — One  Ayars  5-pocket  Filler;  six  Blanching  bas¬ 
kets;  two  Zastrow  Retorts;  one  Burt  labeling  machine.  Address 
Box  A-2519,  The  Canning  Trade. 


FOR  SALE — Motor  Truck  Scales,  warehouse  scales.  Write 
for  prices  before  buying.  Five-year  guarantee.  Also  a  few 
good  repossessed  scales.  Bonded  Scale  Company,  Dept.  CT, 
Columbus,  Ohio. 

FOR  SALE — One  No.  10  Anderson-Barngrover  Exhauster; 
one  No.  2V^  Ayars  Universal  Filler;  one  Carroll  Tomato 
Washer;  one  Steam  Scalder;  one  Picking  Table;  one  copper 
kettle,  and  other  tomato  equipment.  Address  Box  A-2521,  The 
Canning  Trade. 

FOR  SALE — Nearly  new  automatic  carton  wrapping  machine 
of  the  Hayssen  Manufacturing  Co.  make.  Will  wrap  cartons 
from  5  to  11  inches  length,  4  to  9%  inches  width  and  5  inches 
high,  and  will  wrap  up  to  1,800  packages  per  hour.  Address 
Box  A-2524,  The  Canning  Trade. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  <ir  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


FOR  SALE— FACTORIES 

FOR  SALE — Complete  applesauce  and  cherry  plant  and  cider 
plant.  May  be  sold  as  one  or  two  separate  units.  For  details 
write  Wilmot  Decker,  70  North  Street,  Middletown,  New  York. 

FOR  SALE  OR  MERGE — Tomato  cannery,  near  Baltimore, 
8C-M  case  storage  buildings.  150  acres  planted  for  1941.  Address 
Box  A-2529,  The  Canning  Trade. 


FOR  SALE— PLANTS 


FOR  SALE — Vegetable  Plants — 100  acres  outdoor  grown. 
Cabbage  and  Onion  Plants  now  ready — Tomato  Plants  ready 
about  May  10th.  Grown  from  certified  (treated)  seeds  in  rows 
and  cultivated.  Plants  selected  and  graded  and  packed  to 
arrive  in  good  condition.  Shipping  capacity  over  500,000  daily. 
Write,  wire  or  phone  for  prices  f.  o.  b.  Franklin  or  delivered 
your  place  by  truck.  J.  P.  Councill  Co.,  Franklin,  Va. 

FOR  SALE — Ten  million  field-grown  vegetable  plants  ready 
for  shipping.  Tomatoes:  certified  Rutger,  Marglobe,  Bonnie 
Best,  Baltimore,  and  Stone,  $1.00  per  1,000,  express  collect; 
Cabbage:  Copenhangen,  Golden  Acre,  Ballhead,  Flat  Dutch,  and 
Allseason,  75  cents  per  1,000,  express  collect;  Certified  Sweet 
Potatoes:  Cuban  Yam,  and  Nancy  Hall,  $1.50  per  1,000  ,express 
collect.  All  plants  packed  in  moss  in  ventilated  crates  and 
guaranteed  to  arrive  safely.  Ideal  Plant  Co.  Franklin,  Virginia. 


WANTED  — CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


_ SITUATIONS  WANTED _ 

POSITION  WANTED — Factory  superintendent  with  20 
years’  experience  canning  vegetables,  all  tomato  products  and 
specialty  items.  Address  Box  B-2520,  The  Canning  Trade. 

POSITION  WANTED — As  manager,  general  superintendent, 
or  production  manager.  27  years’  experience,  plant  construction 
to  finished  product.  No  position  too  large.  Correspondence  and 
inquiry  invited.  Address  Box  B-2525,  The  Canning  Trade. 

POSITION  WANTED — As  production  and  sales  manager. 
Know  the  canning  business  from  the  field  to  finished  product, 
and  pack  Italian  Style  Tomatoes,  Paste,  Peeled  Tomatoes,  and 
other  European  Specialties.  Long  experience  in  the  Eastern 
States  market  trade  for  the  selling.  Willing  to  work  hard  and 
take  full  charge  of  canning  plant  operation.  Good  references. 
Address  Box  B-2527,  The  Canning  Trade. 

POSITION  WANTED — Production  Man — thorough  know¬ 
ledge  manufacture  of  natural  and  artificial  flavoring  extracts; 
fruit  juices;  baker’s  confections  (confectioner’s),  bottlers,  soda 
fountain,  institutional  supplies  and  specialties.  Can  match  and 
improve  products;  instruct  salesmen.  Location  immaterial. 
Address  Box  B-2531,  The  Canning  Trade. 


_ HELP  WANTED _ 

WANTED — Experienced  man  to  cook  Puree.  Prefer  one  who 
understands  all  machinery  in  connection  with  putting  up  No.  10 
cans.  Season  starts  about  August  1st  to  frost,  about  November 
1st.  Must  furnish  references  and  state  salary  wanted.  Address 
Box  A-2522,  The  Canning  Trade. 

WANTED — Man  experienced  in  making  Tomato  Puree  of 
various  Gravities  and  taking  full  charge  of  cannery.  Work 
beginning  about  July  15th,  running  until  the  end  of  the  season 
which  varies  from  October  15th  to  November  1st.  We  put  up 
No.  10  cans  only.  Must  know  how  to  cook,  and  operate  all 
machinery  in  connection  with  Puree  canning.  Must  furnish 
satisfactory  references.  Box  A-2523,  The  Canning  Trade. 

WANTED — Experienced  superintendent  to  supervise  modern 
cannery,  packing  a  line  of  staple  vegetables  such  as  tomatoes, 
peas,  stringless  beans,  tomato  paste  and  specialties.  Location 
Baltimore,  Maryland.  Applicant  must  have  technical  knowledge, 
as  well  as  practical  experience.  State  all  particulars.  Address 
Box  A-2526,  The  Canning  Trade. 

WANTED — Men  in  all  sections  calling  on  canners  to  sell 
universal  low  cost,  high  quality  label  paste.  Address  Box 
A-2528,  The  Canning  Trade. 
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Smile  Awhile 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcomed 


LEFT  AT  THE  SWITCH 

A  young  man  was  wandering  up  and  down  the  platform 
of  the  railway  station  intent  on  finding  an  empty  carriage  in 
the  train.  But  in  vain.  Assuming  an  official  air,  he  stalked 
up  to  the  last  carriage,  and  cried  in  a  stentorian  voice:  “Change 
here;  this  car  isn’t  going.’’  There  were  exclamations  low  but 
deep  from  the  occupants  of  the  crowded  car;  but  they  hurried 
out  and  packed  themselves  away  in  other  parts  of  the  train. 
The  smile  on  the  face  of  the  young  man  was  childlike  as  he 
settled  himself  comfortably.  “Ah,”  he  murmured,  “it’s  a  grand 
thing  for  me  that  I  was  born  clever!  I  wish  they  would  hurry 
up  and  start.”  By  and  by  the  station  agent  appeared  at  the 
door  and  said:  “I  suppose  you’re  the  smart  young  man  who  said 
this  car  wasn’t  going?”  “Yes,”  said  the  clever  one,  and  he 
smiled.  “Well,”  said  the  stationmaster  with  a  grin,  “it  isn’t. 
The  porter  heard  what  you  said  and  so  he  uncoupled  it.  He 
thought  you  were  a  director.” 


Model  TW1  with  pump 
to  sprays  and  starters  for 
motor  drive. 


Thoroughly  Cleans  Without 
Bruising  or  Breaking  in 
the  C RCO  American 

Tomato  Washer 


Counsel  (cross-examing  a  farmer):  Now,  don’t  quibble! 
Do  you  understand  a  simple  problem  or  not? 

Witness:  I  do. 

Counsel:  Then  tell  the  court  this:  if  fifteen  men  ploughed 
a  field  in  five  hours,  how  long  would  it  take  thirty  men  to  plough 
the  same  field? 

Witness:  They  couldn’t  do  it. 

Counsel:  Why  not? 

Witness:  Because  the  fifteen  men  have  already  ploughed  it. 


In  the  CRCO  American  Washer,  tomatoes  fall  into  the  water 
from  hopper,  are  fed  through  and  under  water  in  the  soaking 
tank  by  a  large  spiral,  and  are  sprayed  with  clean  water  as 
they  are  raised  to  the  trimming  table.  No  possibility  of  in¬ 
jury  to  the  product. 

Send  for  Bulletin  TW-41  and  prices- 

CHISHOLM-RYDER  CO. 

NIAGARA  FALLS.  N.  Y.  CHICAGO.  ILL.  COLUMBUS.  WIS. 

JAS.  Q.  LEAVITT  CO.,  OGDEN,  UTAH,  and  SEATTLE,  WASH. 

W  D.  CHISHOLM.  NIAGARA  FALLS,  CANADA 
A.  K.  ROBINS  &  CO..  Inc..  BALTIMORE,  MD. 

LENFESTEY  SUPPLY  CO.,  TAMPA,  FLA.  427 


WRONG  WIRE 

Wrecked  Motorist  (phoning)  :  Send  assistance  at  once.  I’ve 
turned  turtle. 

Voice  (from  the  other  end) :  My  dear  sir,  this  is  a  garage. 
What  you  want  is  an  aquarium. 


Usher  (to  cold,  dignified  woman)  :  Are  you  a  friend  of  the 
bridegroom? 

Woman:  No,  I  am  the  bride’s  mother. 

A  GOOD  WORD  FOR  HIM 

Hans  Schmidt  was  reputed  to  be  the  meanest  man  in  the 
neighborhood.  He  died.  His  body  was  placed  in  the  grave,  and 
according  to  an  old  Pennsylvania  German  custom  the  people 
rN)od  around  the  open  grave,  waiting  for  some  one  to  say  some 
{’■  (od  thing  about  the  deceased  before  filling  the  grave.  After 
h  long  wait,  Gustave  Schulze  said:  “Well,  I  can  say  joost  one 
1  ot  thing  about  Hans;  he  wasn’t  always  as  mean  as  he  was 
metimes.” 

As  you  look  at  these  Atlantic  City  beauty  contest  pictures, 
n’t  forget  this: 

Miss  America  may  fill  the  eye,  but  when  it  comes  to  a  hungry 
nnach,  Mrs.  America  is  the  one  to  tie  to. 

COULDN’T  WRIGGLE  OUT 
'Really,  that  actor  is  too  awful  for  words.” 

That’s  my  son.” 

‘Of  course,  it  must  be  the  fault  of  the  incredibly  bad  direc- 
n.” 

The  director  is  my  husband.” 

‘But  he  couldn’t  do  anything,  perhaps,  with  such  a  dull  and 
ateurish  scenario.” 

'  I  wrote  it.” 
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FOR  TOMATO  PICKING 


HAND 

MADE 

or 

MACHINE 

MADE 


RIVERSIDE  MANUFACTURING  CO..  Murfreesboro.  N.  C. 


TVER 


RUBBER  COVERINGS 

FOR 


CORN  HUSKER  ROLLS 


PURE  GUM  VIRGIN 
RUBBER 

UVE  AND  TOUGH 
SURFACED  FOR 
CLEAN  HUSKING 


FOR  PEERLESS  SINGLE 

WRITE  OR  WIRE  FOR  PRICES 


TVER  RUBBER  CO.,  Andover,  Mass. 

EST.1856 


Patented 


MORRAL  CORN  HUSKER 
Elitker  Single  or  Double 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


tv  rite  for  Catalogue  and  further  particulars 


Where  To  Buy 

—the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

adhesives''  ‘ 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood).  Picking 
Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 
Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  111. 

CANNERY  SUPPLIES 
Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 
Ayars  Machine  Co..  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls.  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis.  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio 
Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CORN  HUSKER  ROLLS 

Tyer  Rubber  Co.,  Andover,  Mass. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  III. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 


MORRAL  BROTHERS,  Morral,  Ohio 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SEED  TREATMENT 

Bayer-Semesan  Co.,  Wilmington,  Del. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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ANTICIPATING 

Many  Months  A30 


That  we,  as  also  other  manufacturers  of  canning  machinery  probably  would  experience  considerable 
difficulty  in  securing  sufficient  raw  materials  (to  say  nothing  of  labor  conditions)  in  completing 
orders  that  might  be  received  for  canning  machinery — 

We  decided  to  purchase,  at  every  opportunity,  used  canning  machinery  that  could  be  sold  in  “as  is” 
condition  or  be  rebuilt  at  one  of  our  plants  thereby  enabling  us  to  be  in  position  to  take  care  of  our 
customers  as  near  100  per  cent  as  possible. 

As  a  consequence  of  our  forethought,  we  have  enjoyed  a  splendid  response  from  the  special  four-page 
circular  that  we  sent  out,  in  which  was  listed  the  equipment  that  we  had  in  stock  at  our  Baltimore 
plant  on  or  about  April  15,  most  of  which  stock  has  since  been  disposed  of. 

We  now  offer  the  following  equipment,  all  of  which  is  in  A-1  condition,  subject  to  prior  sale,  and 
respectfully  solicit  your  inquiries  regarding  same. 

In  order  to  save  time,  and  possibly  disappointment,  we  suggest  that  you  wire  or  telephone  us  regard¬ 
ing  any  item  in  which  you  may  be  interested. 


2 — No.  1  Olney  Pea  and  Bean  Washers 
2 — No.  1  Wisconsin  Pea  Flotation  Washers 

2 —  Rotary  Boots  complete  with  overhead  pea  carrying 

buckets 

1 — Large  Rod  Shaker  Washer 

3 —  Assorted  sizes  Reeves  Variable  Speed  Pulleys 
25 — Practically  new  40"  dia.  x  72"  depth  Retorts 

8 — Practically  new  40"  dia.  x  60"  depth  Retorts 
1 — Ayars  Process  Clock 
1 — Peerless  Corn  on  Cob  Rotary  Washer 
6 — Monitor  Pea  Cleaners — various  sizes 
1 — Corn  Shaker 

1 —  Monitor  Rod  Washer  for  whole  grain  corn 

2 —  Horizontal  Cut  Corn  Conveyors 
6 — Bean  Cutters  of  various  makes 

1 —  Buck  Nipper  (old  type) 

2 —  Wood  Frame  Pulp  Machines  for  tomato  skin  sewage 

1 —  Tomato  Crusher 

2 —  Indiana  Finishers  (Monel  contact  parts) 

2 — Peerless  Rotary  Tomato  Washers 

Many  Horizontal  Type  Scaldei’s 
1 — Indiana  Chili  Sauce  Machine 
1 — Monitor  Style  X  Washer 
1 — Monitor  Style  Y  Washer 

4 —  Gooseneck  Elevators — assorted  sizes 

1 — Practically  New  No.  47  Clipper  Cleaner,  complete 
with  Reeves  Variable  Drive 

1 —  Lot  Platform  Trucks 

2 —  Practically  New  Steam  Hoists — Robins 
1 — Circular  Shaped  Cooling  Tank 

1 — Hawkins  Hoist 


1 — M.  &  S.  No.  2  Filler  with  no-can  no-fill  attachment 
3 — M.  &  S.  No.  2  Fillers  without  no-can  no-fill  attachment 
1 — Sterling  Sheer  for  carrots  and  small  root  vegetables 
! — Hughlett  Can  Lacquering  Machine 
1 — No.  28  Sterling  Peeler 

1 — Boss  Meat  Cutting  Machine  equipped  with  eleven  15- 
inch  circular  knives 

1 — Wolfinger  Can  Washer  for  No.  300  cans 
1 — Two-gate  Storage  Hopper  for  peas  and  whole  grain 
corn 

1 —  Lot  Ball  Bearing  Wood  Roller  Conveyor 

2 —  Fruit  and  Vegetable  Choppers  or  Cutters 
1 — Stencil  Cutter 

1 — Wood  Frame  Robins-Beckett  Can  Cleaner 
1 — Four-Form  MeStay-Robins  Wood  Frame  Box  Sealer 
1 — No.  10  Ayars  Plunger  Filler  for  semi-liquid  materials 
1 — Enamel  Lined  Jacketed  Kettle  for  pulp  and  other  food 
products,  53"  diameter  x  49"  deep 
1 — Enameled  Lined  Open  Kettle  for  pulp  and  other  food 
products,  58"  diameter  x  61"  deep 
1 — Short  Elevator  for  delivering  tomatoes  to  washer- 
soaker  tank  in  pulp  line 

3 —  1000-gallon  capacity  Kookmore  Copper  Coils  with 

steam  traps 

3 — 1000-gallon  capacity  Lightning  Copper  Coils  with 
steam  traps 

1 — Tuc  Husker — belt  drive 
12 — No.  5  Sprague  Cutters 
1 — Model  7  Silker 

1 — Lot  Drag  Conveyor  Chain  and  Attachments  complete 
with  Shafting,  Sprockets,  Bearings — clutch  drive 
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